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   MYcÖRvZš¿x evsjv‡̀k miKvi 
evsjv‡̀k GbvwR© ‡i̧‡jUix Kwgkb 

 
cÖÁvcb 
 

ZvwiL .............../............... 
 

Gm, Avi, I bs   ----------AvBb/2011|-evsjv‡̀k GbvwR© ‡i̧‡jUix Kwgkb AvBb, 2003 (2003 m‡bi 13 

bs AvBb) Gi aviv 34 Gi D‡Ïk̈ c~iYK‡í, evsjv‡̀k GbvwR© ‡i̧‡jUix Kwgkb, miKv‡ii mwnZ 

Av‡jvPbvµ‡g, D³ AvB‡bi aviv 59 G cÖ̀Ë ÿgZve‡j wb¤œiƒc cÖweavbgvjv cÖYqb Kwij h_v t- 

 

Aävq- 1 

cÖviw¤¢K 

1| mswÿß wk‡ivbvg I cÖeZ©b| Ñ (1) GB cÖweavbgvjv evsjv‡̀k GbvwR© ‡i̧‡jUix Kwgkb ‡c‡UªvwjqvgRvZ 

c̀v_© gRyZKiY, wecYb I weZiY Üvwid cÖweavbgvjv, 2011 bv‡g AwfwnZ nB‡e| 

(2) Bnv evsjv‡̀k †M‡R‡U cÖKvwkZ nBevi ZvwiL nB‡Z Kvh©Ki nB‡e| 

2| msÁv| Ñ welq ev cÖm‡½i cwicš’x ‡Kvb wKQy bv _vwK‡j, GB cÖweavbgvjvq- 

(K) ÔÔAvBbÕÕ A_© evsjv‡̀k GbvwR© ‡i̧‡jUix Kwgkb AvBb, 2003 (2003 m‡bi 13 bs AvBb); 

(L) ÒAv‡èbcÎÓ A_© GB cÖweavbgvjvi Aaxb ‡c‡UªvwjqvgRvZ c̀v_© gRyZKiY, wecYb I weZiY 

Üvwid wba©viY ev wèg̈vb Üvwid cwieZ©‡bi Rb̈ Kwgkb KZ…©K wba©vwiZ di‡g Av‡èbKvix 

KZ…©K Kwgk‡b ̀vwLjK…Z ‡Kvb Av‡èbcÎ; 

(M)  ÔÔKwgkbÕÕ A_© AvB‡bi Aaxb cÖwZwôZ evsjv‡̀k GbvwR© ‡i̧‡jUix Kwgkb; 

(N) ÒKvwiMix g~j̈vqb UxgÓ A_© Kwgkb KZ©©&©K MwVZ Av‡èbcÎ g~j̈vqb Uxg; 

(O) ÒKvwiMix ÿwZÓ A_© †c‡Uªvwjqvg RvZ c̀v_© gRyZKiY, wecYb I weZi‡Yi mgq NwVZ 

Acv‡ikb, Gfv‡cv‡ikb I Ab̈vb̈ ÿwZ;  

(P) ÒMÖvnK (Customer)Ó A_© ‡Kvb jvB‡mÝx h_v wWjvi, wWw÷ªeyUvi ev G‡R›U †h †c‡UªvwjqvgRvZ 

c̀v_©  gRyZKiY, wecYb I weZiY jvB‡mÝxi wbKU nB‡Z ‡c‡UªvwjqvgRvZ c̀v_ © gRyZKiY, 

wecYb I weZiY ‡mev MÖnY K‡i; 

(Q) ÒPjwZ g~jabÕÕ A_© ‡mev cÖ̀v‡bi Rb̈ hLb nB‡Z A_© ëv‡qi cÖ‡qvRb ZLb nB‡Z †mevi 

wewbg‡q A_© cÖwß ch©šÍ mg‡qi Rb̈ bM̀ ‡R‡ii NvUwZ c~iY Ges Abyiƒc Ab̈vb̈ cÖ‡qvRbxqZv 

c~i‡Yi Rb̈ cÖ‡qvRbxq bM̀ A_© ; 

(R) ÒÜvwidÕÕ A_© †c‡UªvwjqvgRvZc̀v_© gRyZKiY, wecYb I weZiY ‡mevi g~j̈ nvi; 
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(S)   ÒÜvwid wba©viY ev cwieZ©bÓ A_© †Kvb ‡c‡UªvwjqvgRvZ c̀v_ © gRyZKiY, wecYb I weZiY 

jvB‡Ýxi cÖ_g ev‡ii gZ Üvwid wba©viY KiY ev c~e©wba©vwiZ Üvwid cwieZ©bKiY;  

(T) ÒÜvwid wkwWDjÕÕ A_ ©‡c‡UªvwjqvgRvZ c̀v_ ©gRyZ, wecYb I weZiY ‡mevi g~j̈ nvi I Dnv 

cÖ‡qv‡Mi kZ©vejx m¤¦wjZ weeiYx; 

(U) ÒZdwmjÕÕ A_© GB cÖweavbgvjvi mwnZ ms‡hvwRZ Zdwmj; 

(V) Òc×wZ (Methodology)ÕÕ A_© AvB‡bi aviv 34 Gi Aaxb GB cÖweavbgvjvi Zdwmj  G 

ewY©Z  †c‡UªvwjqvgRvZ c̀v_© gRyZKiY, wecYb I weZiY Üvwid wba©viY c×wZ; 

(W) Ò‡c‡UªvwjqvgRvZ c̀v_© gRyZKiY, wecYb I weZiY jvB‡Ýx ÕÕ A_© AvB‡bi Aaxb 

†c‡UªvwjqvgRvZ c̀v_© gRyZKiY, wecYb I weZi†Yi Rb̈ jvB‡m›mcÖvß ‡Kvb ëw³ ev cÖwZôvb; 

(X) ÒcȪÍvweZ (Proposed) Ó A_© Av‡èb Kvix KZ„ ©K cÖvw_©Z Üvwid; 

(Y) Òëw³Ó  A‡_©  †Kv¤úvbx, mwgwZ ev ëw³ mgwô mswewae× nDK ev bv nDK AšÍf©z³ nB‡e; 

(Z) Ò‡fv³v (Consumer or end user)ÕÕ A_© ‡h ëw³ ev cÖwZôvb  †c‡UªvwjqvgRvZ c̀v_© 

gRyZKiY, wecYb I weZiY  jvB‡m›mxi wbKU nB‡Z †c‡UªvwjqvgRvZ c̀v_© MÖnY K‡i; 

(_) ÒgRyZKiY, wecYb I weZiYÓ A_© †c‡UªvwjqvgRvZ c̀v_© jvB‡mÝx KZ©„K GK ev GKvwaK 

’̄vcbv ev  wW‡cv‡Z gRyZKiY Ges Z_v nB‡Z Dnv  wecYb I weZiY Kiv; 

(_) ÒhvPvB el© (Test Year) Ó   A_© 12 (evi) gv‡mi GKwU A_© ermi ‡hLv‡b c~Y©v½ DcvË 
wèg̈vb iwnqv‡Q; 

 
(̀) ÒmycvwikK…Z (Recommended)Ó  A_© KvwiMix g~j̈vqb Uxg KZ©„K  mycvwikK…Z Üvwid ; 
 

(a) Òm̈vj‡fR f̈vjy (Salvage Value)Ó  A_© m¤ú‡̀i ̄v̂fvweK ëenv‡ivc‡hvMx Avqy®‹vj †kl 

nBevi ci Dnvi weµq msµvšÍ mgỳq LiP ev̀ ẁqv †h g~j̈ cvIqv hvq | 

 

Aävq - 2 

Üvwid A‡èbcÎ 

3| Üvwid wba©viY ev cwieZ©‡bi Rb̈ Av‡èb I wdm| Ñ (1) AvB‡bi aviv 34 Gi weavb Abyhvqx,  

†c‡UªvwjqvgRvZ c̀v_© gRyZKiY, wecYb I weZiY Üvwid wba©viY ev cwieZ©‡bi Rb̈ †c‡UªvwjqvgRvZ c̀v_© 

gRyZKiY, wecYb I weZiY jvB‡m›mx Kwgk‡bi ‡Pqvig̈‡bi wbKU, Dc-cÖweavb 3(2) I 3(3) Gi weavbvejx 

AbymiYµ‡g, Av‡èb Kwi‡Z cvwi‡e| 
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(2) Dc-cÖweavb (1) G ewY©Z Av‡èbc‡Îi mwnZ Kwgkb KZ©„K, mgq mgq, GZ̀y‡Ï‡k̈ wba©vwiZ 

wdm evsjv‡̀‡ki ‡h ‡Kvb Zdwmjx ëvsK nB‡Z Kwgk‡bi bv‡g cÖ̀Ë wWgvÛ W«vdU ev ‡c-AW©vi AvKv‡i cÖ̀vb 

Kwi‡Z nB‡e| 

(3) Av‡èbc‡Îi mwnZ 1 (GK)wU g~j Ges 1 (GK)wU B‡j‡±ªvwbK dig̈v‡U gvB‡µv md&U IqvW© ev 

G‡·j dig̈v‡U md&V  (soft) Kwci wmwW ̀vwLj Kwi‡Z nB‡e| 

 

4| Üvwid wba©vi‡Yi Rb̈ Av‡èbc‡Îi mwnZ ms‡hvRbxq ̀wjj I Z_̈vẁ| Ñ cÖweavb 3 Gi Aaxb Üvwid 

wba©vi‡Yi Rb̈ Av‡èbc‡Îi mwnZ wb¤œewY©Z ̀wjj I Z_̈ẁ ̀vwLj Kwi‡Z nB‡e, h_vt- 

(K) Av‡èbc‡Îi mwnZ ms‡hvwRZ ̀wjj I Z_̈vẁi GKwU ZvwjKv; 

(L) cȪÍvweZ Üvwid wkwWDj Abyhvqx ‡mev Kvh©µg ïiæ Kwievi cÖZ̈vwkZ ZvwiL; 

(M)  ‡h mKj ëw³i wbKU Üvwid wkwWDj ‡cÖiY Kiv nB‡e Zvnv‡̀i bvg I wVKvbv; 

(N) Üvwid ‡NvlYvi Rb̈ Lmov weÁwßi GKwU Abywjwc; 

(O) ‡h ai‡Yi ‡mevmg~n cÖ̀vb Kiv nB‡e Zvnvi mswÿß weeiY Ges ZrmsµvšÍ cÖ‡Z̈KwU ‡mevi Rb̈ 

cȪÍvweZ Üvwid; 

(P) Üvwid I Üvwid cwieZ©b m¤̂wjZ kZ©vejx †c‡UªvwjqvgRvZ c̀v_© gRyZKiY, wecYb I weZiY 

jvB‡mÝx I ‡fv³v‡̀i  g‡ä m¤úvẁZ Pzw³‡Z h_vh_fv‡e AšÍ©fz³ nBqv‡Q g‡g© GKwU ‡Nvlbv 

cÎ; 

 (Q) cȪÍvweZ Üvwid wkwWDj Abyhvqx ‡jb‡̀b I ivR̄ ̂Av‡qi GKwU cÖv°wjZ wnmve - Dnv‡Z ‡h 

gv‡m ‡mev cÖ̀vb ïiæ nB‡e Zvnvi AëewnZ cieZ©x 12 (evi)  gv‡m cÖ‡̀q ‡mev I cÖvc̈ ivR̄ ̂

Av‡qi 1 (GK) erm‡ii gvmIqvix cÖv°wjZ wnmv‡ei D‡jøL _vwK‡Z nB‡e; 

(R) cȪÍvweZ Üvwid wkwWD‡j cȪÍvweZ Üvwi‡di  wfwË Ges cȪÍvweZ Üvwid wba©viY msµvšÍ  ëvL̈v; 

(S) cȪÍvweZ Üwid wba©vi‡Yi j‡ÿ̈ ‡h mKj ë‡qi (m¤ú~Y©iƒ‡c ëwqZ, e„w×RwbZ ev Ab̈wea) 

wnmve Kiv nBqv‡Q, Dnvi wēÍvwiZ weeiYmn GKwU mswÿß weeiYx; 

(T) Av‡èbKvixi ev Ab̈ ‡Kvb wbqwš¿Z cÖwZôvb (Regulatory Entity) Gi GKB cÖKvi 

gRyZKiY, wecYb I weZiY ‡mev, ev Ab̈ ‡Kvb mnvqK ‡mevi ‡ÿ‡Î cÖ‡hvR̈ Üvwi‡di mwnZ 

cȪÍvweZ Üvwi‡di GKwU ZyjbvgyjK weeiYx; 

(U) ‡mevi wēÍvwiZ kZ©vejxmn Ges cÖ‡hvR̈ †ÿ‡Î mswkøó gRyZKiY, wecYb I weZiY jvB‡mÝxi 

Ges cwienY  jvB‡mÝxi mwnZ , AvšÍtms‡hvM I mnvqK ‡mevi Pyw³mg~‡ni Abywjwc| 

5| Üvwid cwieZ©‡bi Rb̈ Av‡èbc‡Îi mwnZ ms‡hvRbxq ̀wjj I Z_̈vẁ| Ñ cÖweavb 3 Gi Aaxb Üvwid 

cwieZ©‡bi Av‡èbc‡Îi mwnZ wb¤œewY©Z ̀wjj I Z_̈vẁ cÖ̀vb Kwi‡Z nB‡e, h_vt- 
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(K) AëewnZ weMZ 3 (wZb) erm‡ii KvjvbyµwgK eY©bvmn (Historical Trend) cȪÍvweZ Üvwi‡di 

mvi-ms‡ÿc; 

(L) Üvwid cwieZ©‡bi cȪÍv‡ei ‡hŠw³KZv; 

(M) cȪÍvweZ Üvwid wba©vi‡Y M„nxZ c×wZi wēÍvwiZ weeiY; 

(N) wb¤œewY©Z welqmg~‡ni D‡jøL mn, Üvwid cwieZ©‡bi d‡j cÖfvweZ nB‡Z cv‡i GBiƒc 

cÖwZôv‡bi ZvwjKv; 

(1) Abyiƒc cÖwZôv‡bi mwnZ Av‡èbKvixi eZ©gvb m¤úK© Ges 

(2) cȪÍvweZ cwieZ©‡bi ci wKiƒc m¤ú‡K©i D  

(O) Üvwid ‡NvlYvi Rb̈ Lmov weÁwßi GKwU Abywjwc; 

(P) weMZ me©‡kl avivevwnK 3 (wZb) erm‡ii wbixwÿZ evrmwiK wnmve weeiYx, Z‡e m̀ m̈gvß A_© 

erm‡ii wnmve wbixwÿZ bv nB‡j ms̄’v cÖavb KZ…©K mZ̈vwqZ wnmve weeiYx; 

(Q)  cȪÍve ‡ckKvjxb PjwZ erm‡ii mvgwqK wnmve weeiYx‡Z wb‡¤œ  DwjøwLZ ̀wjj I Z_̈vewj 

cÖ̀vb Kwi‡Z nB‡e : 

      (1) m¤ú‡̀i cÖK…Z msMªn ëq,  

(2)  ̀xN© †gqvẁ FY mgyn Ges Dnv‡̀i my‡̀i nvi, 

                 (3) cyÄxf~Z AePq,  

(4) AePq ev‡̀ m¤ú‡̀i bxU g~j̈, Ges  

                (5) hvPvB e‡l©i Rb̈ Üvwid ‡i‡Ui Av‡èbc‡Î ‡h cwigvY AePq AšÍf©y³ Kiv nBqv‡Q| 

(R) eZ©gvb Avw_©K Aē’v Ges cȪÍvweZ Üvwid cwieZ©‡bi d‡j fwel̈r Avw_©K Aē’vi Zyjbvg~jK 

weeiYx; 

(S) cȪÍve Aby‡gvẁZ bv nB‡j m¤¢vë Avw_©K cÖfv‡ei wēÍvwiZ weeiY; 

(T) Üvwid cȪÍve ‡ck Kwievi cieZ©x erm‡ii Avw_©K cÖv°jb; 

(U) KvwiMix ÿwZ D‡jøL c~e©K AëewnZ weMZ 3 (wZb) erm‡ii jvf-ÿwZi cÖwZ‡èb; 

(V) ‡mevi wēÍvwiZ kZ©vejxmn, Av‡èbKvixi g‡Z cȪÍve g~j̈vq‡b mnvqK nB‡Z cv‡i GBiƒc Ab̈ 

‡h ‡Kvb Z_̈| 

6| Av‡èbcÎ MªnY I cixÿv| Ñ (1) cÖweavb 3 Gi Aaxb ‡Kvb Av‡èbcÎ cÖvwßi AbwaK 30 (wÎk) 

Kg©ẁe‡mi g‡ä Kwgkb KZ©„K MwVZ KvwiMix g~j̈vqb Uxg D³ Av‡èbcÎ cixÿv Kwi‡e| 

(2) Kwgkb, KvwiMix g~j̈vqb Ux‡gi civgk© Ges mycvwik Abyhvqx, cÖ‡qvRb g‡b Kwi‡j, Av‡èbcÎ 

cÖvwßi AbwaK 7 (mvZ) Kg©ẁe‡mi g‡ä, Av‡èbcÎ g~j̈vq‡bi Rb̈ AwZwi³ ̀wjj I Z_̈vẁ, Av‡̀k cÖvwßi 

AbwaK 15 (c‡bi) Kg ©ẁe‡mi g‡ä Kwgk‡bi wbKU ̀vwLj Kwievi Rb̈ Av‡èbKvix‡K Av‡̀k ẁ‡e| 
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(3) Dc-cÖweavb 6 (2) Abyhvqx AwZwi³ ̀wjj ev Z_̈vẁ cÖvwßi ci, KvwiMix g~j̈vqb Uxg 

A‡èbcÎ cixÿv c~e©K Kwgk‡bi wbKU mvi-ms‡ÿc †ck Kwi‡e|  

(4) Kwgk‡bi wbqwgZ cÖvkvmwbK mfvq Av‡èbcÎwU D³ mvi-ms‡ÿc mn Dc̄’vcb Kiv nB‡e Ges   

D³ mfvq Av‡èbcÎwU we‡ePbvi Rb̈ M„nxZ nB‡j D³ mfvi ZvwiL Av‡èbcÎwU AvbyôvwbKfv‡e M„nxZ nBevi 

ZvwiL wnmv‡e MŸ Kiv nB‡e | 

(5) cȪÍvweZ Üvwid wkwWDj ev Dnvi Askwe‡kl Kwgk‡bi we‡ePbvaxb _vKvKv‡j mswkøó jvB‡m›mx 

D³ Üvwid wkwWDj ev Dnvi Askwe‡kl cwieZ©b Kwi‡Z cvwi‡e bv| 

7| Av‡èbKvixi mwnZ ‡hvMv‡hvM| Ñ (1) Üvwid wba©viY ev wèg̈vb Üvwi‡di cwieZ©b we‡ePbvi Rb̈ 

Kwgkb KZ©„K ‡Kvb Av‡èbcÎ AvbyôvwbKfv‡e M„nxZ nBevi ci nB‡Z Kwgkb KZ©„K Dnvi wm×všÍ 

Av‡èbKvix‡K wjwLZfv‡e bv Rvbv‡bv ch©šÍ Av‡èbKvixi mwnZ mKj ‡hvMv‡hvM Kwgkb ev Dnvi cÖwZwbwa KZ©„K 

wjwLZ fv‡e nB‡e| 

(2) Av‡èbKvixi mwnZ mKj ‡hvMv‡hvM ‡KejgvÎ ëvL̈v I AwZwi³ Z_̈ m¤¢‡K© nB‡e, hvnv 

Av‡èbKvix Kwgkb‡K wjwLZfv‡e mieivn Kwi‡e| 

8| MYweÁwß I ‡bvwUk| Ñ (1) cÖweavb 3 Gi Aaxb cÖvß Av‡èbcÎ M„nxZ nB‡j Kwgkb bÿbZg ̀yBwU eûj 

cÖPvwiZ RvZxq ‰̀wbK cwÎKvq Ges Kwgk‡bi I‡qe mvBU www.berc.org.bd  G GZ̀&m¤ú‡K© MYweÁwß 

cÖKvk Kwi‡e| 

(2) Kwgk‡bi we‡ePbvq Av‡èbcÎ Øviv hvnviv cÖfvweZ nB‡Z cv‡ib A_ev Dnv‡Z hvnv‡̀i ̄v̂_© 

mswkøó iwnqv‡Q Ges hvnv‡̀i we‡kl Ávb I ̀ÿZv Kwgk‡bi wm×všÍ Mªn‡Y mnvqK nB‡Z cv‡i, ZvnvẁM‡K 

Kwgkb GZ̀&m¤ú‡K© h_vh_ ‡bvwUk cÖ̀vb Kwi‡e| 

(3) Kwgkb wb¤œewY©Z ‡h ‡Kvb GK ev GKvwaK cš’vq AvjP̈ Dc-cÖweavb 8(2) G D‡jøwLZ ‡bvwUk 

cÖ̀vb Kwi‡Z cvwi‡e, h_vt- 

(K) evn‡Ki gvä‡g nv‡Z nv‡Z; 

(L) cÖvwß ̄̂xKvicÎmn ‡iwR÷vW© WvK †hv‡M; 

(M) d̈‡·i gvä‡g; 

(N) Kzwiqvi‡hv‡M A_ev 

(O) cÖ‡qvRb‡ev‡a, Ab̈ ‡h ‡Kvb gvä‡g| 

(4) ‡Kvb ëw³‡K ‡bvwUk cÖ̀vb Kwi‡Z nB‡j, Zvnv D³ ëw³i wbKU Zvnvi cÖ̀Ë wVKvbvq A_ev 

wZwb ev Zvnvi cÖwZwbwa ‡h ̄’v‡b mvaviYZt emevm K‡ib ev ëemv cwiPvjbv K‡ib A_ev A_© DcvR©‡bi Rb̈ 

KvR K‡ib ‡mB ̄’v‡b ‡cÖiY Kiv hvB‡e| 

(5) GB cÖweav‡bi Aaxb MYweÁwß cÖKvk I ‡bvwUk cÖ̀v‡bi ëq mswkøô Av‡èbKvix enb Kwi‡eb| 

http://www.berc.org.bd
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Aävq- 3 

Üvwid Av‡èb g~j̈vqb I MYïbvbx 
 

9| c×wZ (Methodology) Abyhvqx Av‡èbc‡Îi g~j̈vqb | Ñ (1) cÖweavb 6 Gi Aaxb †Kvb Av‡èbcÎ 

AvbyôvwbKfv‡e M„nxZ nBevi ci cÖweavb 8 Gi Aaxb MYweÁwß cÖKvk I †bvwUk cÖ̀v‡bi ci Kwgkb Dnvi 

KvwiMix g~j̈vqb Uxg Øviv Zdwm‡j ewY©Z c×wZ  Abyhvqx  g~j̈vq‡bi ëē’v Kwi‡e | 

(2) Av‡èbcÎ g~j̈vq‡bi D‡Ï‡k̈ cÖ‡qvRbxq Z_̈vẁ msMª‡ni Rb̈ KvwiMix gyj̈vqb Uxg Z̀šÍ 

Kwi‡Z cvwi‡e Ges mvaviYfv‡e Dnvi we‡ePbvq cÖ‡qvRbxq ‡h ‡Kvb ëē’v MªnY Kwi‡Z cvwi‡e|  

10| g~j̈vqb cÖwZ‡èb Aby‡gv̀b| Ñ cÖweavb 9 Abymv‡i Av‡èbcÎ gyj̈vq‡bi ci Dnvi g~j̈vqb cÖwZ‡èb 

Kwgkb MYïbvbx‡Z Dc̄’vc‡bi Rb̈ Aby‡gv̀b Kwi‡Z cvwi‡e| 

11| MYïbvbx | Ñ (1) Kwgkb, ZrKZ„©K ‡Kvb Av‡èbcÎ AvbyôvwbKfv‡e MÖn‡Yi AbwaK 60 (lvU) 

Kg©ẁe‡mi g‡ä,  GKwU MYïbvbxi ëē’v Kwi‡e, ‡hLv‡b wel‡qi mwnZ mswkøó mKj cÿ Üvwid Av‡èbcÎ 

m¤ú‡K© mvÿ̈-cÖgvYvẁ Dc̄’vcb Kwi‡Z cvwi‡e Ges ZvnvẁM‡K ‡mB m¤ú‡K© ‡Riv Kiv hvB‡e|  

(2) Kwgkb Kg©KZ©vMY, MYïbvbxKv‡j, Av‡èbcÎ m¤ú‡K© Zvnv‡̀i we‡kølY Ges KwgkbKZ©„K 

MªnYxq ëē’v m¤ú‡K© Zvnv‡̀i mycvwik ëvL̈vmn Dnvi AbyK‚‡j wjwLZ mvÿ̈-cÖgvYvẁ(Written Testimony) 

v̀wLj Kwi‡eb Ges m¤¢vë ‡Rivi Rb̈ cȪ‘Z _vwK‡eb| D³ mvÿ̈-cÖgv‡Yi Abywjwc mswkøó wel‡q wbewÜZ 

cÿM‡Yi wbKU ïbvbxi Zvwi‡Li AšÍZt 7 (mvZ) Kg©ẁem c~‡e© ‡cuŠQvB‡Z nB‡e| Abyiƒcfv‡e, Kwgkb 

Kg©KZ©vMY ëZxZ Ab̈vb̈ cÿ mswkøó wel‡q ‡Kvb mvÿ̈-cÖgvY ‡ck Kwi‡Z B”QyK nB‡j Zvnviv Dnvi Abywjwc 

Kwgkb I wbewÜZ Ab̈vb̈ c‡ÿi wbKU MYïbvbxi Zvwi‡Li AšÍZt 7 (mvZ) Kg©ẁem c~‡e© ̀vwLj Kwi‡eb| 

(3) ‡Kvb ëw³ ïbvbx‡Z AskMªnY Kwi‡Z A_ev Av‡èbcÎ m¤ú‡K© wfbœgZ cÖKvk Kwi‡Z Pvwn‡j 

wKsev  Av‡èbcÎ m¤ú‡K© , wZwb  cÖweavb 8 Gi Aaxb MYweÁwß cÖKvk ev ‡bvwUk 

cÖ̀v‡bi AbwaK 15 (c‡bi) Kg©ẁe‡mi g‡ä, Zvnvi  c~Y© wVKvbv mn ̄x̂q ̄v̂ÿi hy³ e³ë ev gZvgZ hyw³ 

cÖgvbvẁ mn 1 (GK) wU g~j  I 4(Pvwi )wU Abywjwc Kwgk‡bi wbKU ̀vwLj Kwi‡eb| 

(4) Dc-cÖweavb 11(3) G D‡jøwLZ e³ë ev gZvgZ Dc-cÖweavb 3(2) Abyhvqx ̀vwLj Kwi‡Z 

nB‡e| 

(5) Dc-cÖweavb 11(3) Gi Aaxb ‡Kvb e³ë ev gZvgZ ̀vwLj Kiv nB‡j Kwgkb Dnv ch©v‡jvPbv 

Kwiqv ‡̀wL‡e Ges Abyiƒc e³ë ev gZvgZ ̀vwLjKvix ‡Kvb ëw³‡K Dchy³ g‡b Kwi‡j Zvnv‡K mswkøó wel‡q 

GKwU cÿ wnmv‡e MªnY Kwiqv GKwU MYïbvbxi ëē’v Kwi‡e;  

(6) D³ ëw³i MYïbvbx‡Z AskMªnY Kwgk‡bi ïbvbx cÖweavbgvjvi weavbvejx Abyhvqx AbywôZ nB‡e| 
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(7) Kwgkb ‡Kvb ëw³i e³ë ev gZvgZ ïbvbx MªnY ëZxZ cÖZ̈vL̈vb Kwi‡j D³ ëw³ Zvnvi 

e³ë ev gZvg‡Zi AbyK‚‡j AwZwi³ ̀wjj I Z_̈ cÖgvYvẁ mn wbẁ©ó wdm cÖ̀vb mv‡c‡ÿ MYïbvbx‡Z AskMªnY 

Kwi‡Z Av‡èb Kwi‡Z cvwi‡eb| 

12| MYïbvbx Mªn‡Yi ci Av‡èbcÎ cÖZ̈vL̈vb| Ñ (1) ‡Kvb Av‡èbc‡Îi Dci MYïbvbx Mªn‡Yi ci 

Kwgkb wb¤œewY©Z ‡h ‡Kvb GK ev GKvwaK Kvi‡Y D³ Av‡èbcÎ cÖZ̈vL̈vb Kwi‡Z cvwi‡e, h_vt- 

(K) Kwgk‡bi Pvwǹv †gvZv‡eK wba©vwiZ mgq-mxgvi g‡ä Av‡èbKvix AwZwi³ ̀wjj ev 

Z_̈ ̀vwLj bv Kwi‡j; 

(L) v̀wLjK…Z KvMR c†Î wg_̈v Z_̈ cÖ̀vb Kwi‡j; 

(M) Av‡èbKvix evsjv‡̀‡ki cÖPwjZ ‡Kvb AvBb f½ Kwi‡j; 

(N) AvBb, A_ev Kwgkb KZ©„K cÖYxZ ‡h ‡Kvb cÖweavbgvjvi Aaxb Av‡èbKvixi Üvwid 

wba©viY ev cwieZ©‡bi Rb̈ Av‡èb Kwievi AwaKvi bv _vwK‡j| 

(2) Dc-cÖweavb 12(1) Gi Aaxb Kwgkb ‡Kvb Av‡èbcÎ cÖZ̈vL̈vb Kwi‡j Dnvi KviY wjwce× 

Kwi‡e Ges cÖZ̈vL̈vb Kwievi ZvwiL nB‡Z AbwaK 30 (wÎk) Kg©ẁe‡mi g‡ä Zrm¤ú‡K© Av‡èbKvix‡K 

AewnZ Kwi‡e| 

(3) Kwgkb mswkøó Av‡èbKvixi ïbvbx MªnY ev Zvnv‡K wjwLZ e³ë Dc̄’vc‡bi my‡hvM cÖ̀vb 

ëZxZ ‡Kvb Av‡èbcÎ cÖZ̈vL̈vb Kwi‡Z cvwi‡e bv| 

13| Kwgk‡bi wm×všÍ| Ñ (1) Kwgkb ‡Kvb Av‡èbcÎ m¤ú‡K©, AvMÖnx cÿM‡Yi MYïbvbx MÖnY Ges Üvwid 

cȪÍvemn mKj Z_̈ cÖgvbvẁ cÖvwßi ci, AbwaK 90 (beŸB) Kg©ẁe‡mi g‡ä, Dnvi wm×všÍ cÖ̀vb Kwi‡e Ges 

Zvnv weÁwß AvKv‡i Rvwi Kwi‡e| 

(2) Kwgk‡bi mKj wm×všÍ I Av‡̀k P‚ovšÍ ewjqv MŸ nB‡e| 

(3) msÿzä †Kvb cÿ Kwgkb KZ©„K M„nxZ P~ovšÍ wm×všÍ ev Av‡̀k cybwe©‡ePbvi Rb̈ Av‡èb Kwi‡Z 

cvwi‡e, Z‡e D³ †ÿ‡Î, Av‡̀k cÖ̀v‡bi AbwaK 30 (wÎk) Kg©ẁe‡mi g‡ä Kwgk‡bi wbKU Dchy³ KviY, ëL̈v 

Ges Z_̈ cÖgvbvẁ mn Av‡èb †ck Kwi‡Z nB‡e; Kwgk‡bi ïbvbx cÖweavbgvjvi weavbvejx Abyhvqx Dnv  wb®úbœœ 

Kiv nB‡e| 

(4) Kwgk‡bi mKj Av‡̀k I wm×v‡šÍi Abywjwc Kwgk‡bi wbKU nB‡Z GZ̀y‡Ï‡k̈ ÿgZvcÖvß 

Kg©KZ©vi ̄̂vÿi I Kwgk‡bi mxj‡gvni Øviv mZ̈vwqZ Kwi‡Z nB‡e | 

(5) GB cÖweav‡bi Aaxb ‡h ‡Kvb ̀wjj ev Av‡̀‡ki Abywjwc, Kwgkb KZ©„K, mgq mgq, 

GZ̀y‡Ï‡k̈ wba©vwiZ wd‡mi wewbg‡q, ‡h ‡Kvb ëw³ msMªn Kwi‡Z cvwi‡e| 

14| Üvwid Kvh©Ki _vwKevi ‡gqv̀| Ñ (1) Kwgkb KZ©„K cÖ̀Ë Av‡̀‡k ‡h ZvwiL wba©vwiZ Kiv nBqv‡Q ‡mB 

ZvwiL nB‡Z Üvwid Kvh©Ki nB‡e |  
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(2) hZẁb ch©šÍ mswkøó jvB‡m›mx ev ‡Kvb cÖK…Z ÿwZMª̄Í c‡ÿi Üvwid cwieZ©‡bi Av‡èb 

KwgkbKZ…©K Aby‡gvẁZ bv nq A_ev Kwgkb ‡̄̂”Qvq Üvwid cwieZ©b bv K†i ZZẁb ch©šÍ Kwgkb KZ©„K wba©vwiZ 

Üvwid Kvh©Ki _vwK‡e| 

(3) Kwgkb KZ©„K wba©vwiZ Üvwid Kvh©Ki nBevi ZvwiL nB‡Z cieZ©x 12(evi) gv‡mi g‡ä Dnv 

cwieZ©‡bi Rb̈ ‡Kvb A‡èbcÎ we‡ewPZ nB‡e bv, Z‡e Üvwid cwieZ©‡bi Rb̈ hẁ ‡Kvb we‡kl KviY 

Av‡èbKvix cÖgvY Kwi‡Z mÿg nb Zvnv nB‡j GB weavb wkw_j‡hvM̈ nB‡e| 

 

15| Üvwid wba©viY ev cwieZ©b m¤ú‡K© weÁwß| Ñ (1) jvB‡mÝx Üvwid Av‡èbcÎ m¤ú‡K© Kwgkb KZ…©K 

cÖweavb 13(1) Gi Aaxb cÖ̀Ë wm×v‡šÍi ëvcK cÖPv‡ii ëē’v Kwi‡e| 

(2) jvB‡m›mx cÖ‡Z̈K MÖvn‡Ki wbKU Kwgkb KZ©„K Aby‡gvẁZ byZb Üvwid ev wèg̈vb Üvwi‡di 

cwieZ©b m¤ú‡K© weÁwß ‡cÖiY Kwi‡e| 

(3) Üvwid cwieZ©‡bi ‡ÿ‡Î, jvB‡m›mx D³ weÁwßi mwnZ wèg̈vb Üvwid wkwWDjI mshy³ 
Kwi‡e| 
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Zdwmj 
{cÖweavb 9 (1) ̀ªóë } 

 
evsjv‡̀k GbvwR© †i̧‡jUwi Kwgkb 

 
Üvwid c×wZ (Methodology) 

 
1| m~Pbv 

1.1  †c‡UªvwjqvgRvZ c̀v†_©i Üvwi‡di GB c×wZi  D‡Ïk̈ Ggb GKwU gvb̀Û cÖwZôv Kiv hvnv jvB‡m›mx 

KZ©„K ëeüZ nB‡e| GB c×wZ wbi‡cÿ, b̈vḧ, ̄”̂Q, mnR, mij I wbf©i†hvM̈ Ges c~‡e©B Abygvb †hvM̈| 

wewb‡qvMKvixi m¦v_©  msiÿb I Zvnv‡K DrmvwnZ Kwievi Rb̈ Bnv cÖbqb Kiv nBqv‡Q| wZwb hvnv‡Z Zvnvi 

wewb‡qvM cybiƒ×vi ev wi‡Kvfvi (Recover) Kwi‡Z cv‡ib Ges SzwK Abyhvqx b̈vḧ I hyw³ msMZ  gybvdv AR©b 

Kwiqv myô fv‡e Bnv cwiPvjb I iÿbv‡ÿb Kwi‡Z cv‡ib Ges †mev MÖnbKvixI hvnv‡Z myj‡f I b̈ḧ g~‡j̈ wbf©i 

†hvM̈ †mev cvB‡Z cv‡ib †m ẁ‡K we‡kl fv‡e jÿ ivLv nBqv‡Q| GB c×wZi  Av‡iv D‡Ïk̈ Kwgkb Kg©KZ©vMY 

‡K Üvwid Av‡èb cixÿvi Rb̈ GKwU wbf©i‡hvM̈ wfwË cÖ̀vb Kiv| GB c×wZ wèg̈vb _vKvi Kvi‡Y jvB‡m›mx 

Zvnvi Üvwid cwieZ©‡bi Av‡è‡bi m¤¢vë djvdj m¤ú‡K© c~‡e©B  c~b© aviYv jvf Kwi‡Z mÿg nB‡e| ‡h‡nZz  

GB c×wZi gvb BwZc~‡e© cwiÿxZ I ‡ckv̀vix‡Z¡i wfwË‡Z wbY©xZ nBqv‡Q Ges mswkøô mK‡ji Ask MÖnY Ges 

h_vh_ MYïbvwbi ci weÁwßi gvä‡g  Ges I‡qe mvB‡U cÖKvkbvi ci Abym„Z nB‡e|  ZvB jvB‡m›mx, MÖvnK ev 

‡fv³v I Ab̈vb̈  mswkøó cÿ GB c×wZi Dci Av̄’vkxj _vwK‡Z cvwi‡e |  

1.2 cÖ‡Z̈K jvB‡m›mx Zvnvi Üvwid msµvšÍ wb‡̀©kvejx cÖKvk Kwi‡e, hvnv mKj c‡ÿi wbKU mnRjf̈ 

nB‡e Ges hvnv‡Z ‡mevi ‡iU, ̄’vqx cÖK…wZi ‡Kvb PvR©, Ges ‡mev cÖ̀vb, ‡mevi Aemvb, wej¤¦ gvïj I we‡iva 

wb®úwËi cÖwµqv cÖf„wZ m¤ú‡K© h_vh_ wbqg I kZ©vejxi D‡jøL _vwK‡e| 

1.3 cÖ‡Z̈K jvB‡m›mx  †c‡UªvwjqvgRvZ c̀v_©  cwienb Ges gRyZKiY, wecbb I weZibKvix jvB‡mÝxi 

mwnZ Pyw³ m¤úv̀b Kwi‡e Ges gRyZKiY, wecYb I weZiYKvix cÿMY wb‡R‡̀i g‡äI Abyiƒc Pyw³ m¤úv̀b 

Kwi‡Z cvwi‡e| gRyZKiY, wecYb I weZiY †ÿ‡Î wK cwigvb KvwiMix ÿwZ  nB‡e  Zvnv Pyw³‡Z D‡jøL _vwK‡Z 

nB‡e| Kwgkb Dnvi we‡ePbvq ‡h cwigvY ÿwZ h_vh_ g‡b Kwi‡e ‡mB cwigvY KvwiMix ÿwZ Aby‡gv̀b Kwi‡e| 

1.4 cvi®úwiK Pzw³i wfwË‡Z cÖ‡Z̈K jvB‡m›mx cÖ‡Z̈K †mev MÖnb Kvixi wbKU, Zvnv‡̀i g‡ä AbywôZ AvšÍ 

Pzw³ Abyhvqx, wUªc A_ev gvwmK wfwË‡Z wēÍvwiZ wej cÖ̀vb Kwi‡e| 

2| GB c×wZ Abyhvqx wb¤œ wjwLZ DcvË ̧wj ëenvi I we‡kølY Kiv nB‡e:- 

2.1 hvPvB el© (Test Year); 

2.2 ivR̄ ̂Pvwǹv (Revenue Requirement); 

2.3 ‡iU Ae wiUvY© Ab Äv‡mUm (Rate of Return on Assets); 
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2.4 ‡gvU ëq (Total Costs); 

2.5 ‡gvU evwl©K weµxZ/cwievwnZ †c‡UªvwjqvgRvZ c̀v‡_©i BDwb‡Ui cwigvY (ëv‡ij/wjUvi); 

2.6 jvB‡mÝxi Aw½bv nB‡Z Bwb÷‡jk‡bi ev wW‡cvi ‡gvU ̀yiZ¡ | 

 

 

3|  wēÍvwiZ  Av‡jvPbv  Ges ëvL̈v wb‡¤œ cÖ̀vb Kiv nBj: -  

3.1 hvPvB el© (Test year) |  

3.1.1 hvPvB el© AëvnZ fv‡e 12 (evi) gvmëvwc evsjv‡̀k  G̈vKvDw›Us ÷vÛvW©m (Bangladesh Accounting 

Standards  ev  BAS) Abyhvqx GKwU c~Y©v½ AwW‡UW (audited) DcvË m¤̂wjZ ‡gqv̀Kvj, hvnv Üvwid wba©vi‡Yi 

Rb̈ cÖ‡qvRwbq DcvË cÖ̀vb K‡i, Av‡èbKvix GB ‡gqv‡̀i Dcv‡Ëi wfwË‡ZB cȪÍvweZ Üvwi‡di Rb̈ Av‡èb 

Kwi‡e Ges Kwgkb  Av‡è‡bi Avw_©K I A_©‰bwZK we‡kølY I ch©v‡jvPbv Kwiqv wmavšÍ cÖ̀vb Kwi‡e| 

3.1.2 Kwgkb Dnvi wbKU ̀vwLjK…Z Üvwid ‡iU Av‡èbc‡Îi Rb̈ 1 RyjvB nB‡Z 30 Ryb mgvc̈ mv¤úªwZKZg 

A_© ermi‡K hvPvB el© wnmv‡e MªnY K‡i| ‡h ‡ÿ‡Î Av‡èbKvixi c~e© cwiPvjb AwfÁZv bvB ‡mB ‡ÿ‡Î Kwgkb 

Av‡èbKvixi cÖavb wbe©vwni ̄̂vÿi hy³ GKwU A_© erm‡ii m‡e©vËg cÖv°wjZ wnmve we‡ePbv Kwi‡e| 

3.2 ivR̄ ̂Pvwǹv (Revenue Requirement) |  

3.2.1  ‡Kvb gRyZKiY, wecYb I weZiY jvB‡m›mx ‡h cwigvY Avq Øviv Zvnvi cwiPvjb AëvnZ ivwL‡Z, 

wewb‡qv‡Mi Rb̈ g~jab AvK…ó Kwi‡Z Ges m‡e©vcwi MÖvnK‡̀i ̄̂íZg ë‡q ‡mev cÖ̀vb Kwi‡Z mÿg ZvnvB ivR̄ ̂

Pvwǹv ev †iwfwbD wi‡Kvqvi‡g›U, A_©vr 

ivR̄ ̂Pvwǹv = wiUvb© Ab ‡iU‡eR (Return on Rate Base) + ‡gvU ëq| 

hvPvB e‡l©i Dcv‡Ëi wfwË‡Z evwl©K ivR̄ ̂Pvwǹv wbb©q Kiv nq|GB ivR̄ ̂Pvwǹvi jÿ gvÎv †mB cwigvb A_© 

hvnv Av‡èbKvix AR©b Kwi‡Z GgbwK Zvnvi wbR̄ ̂ëē’vcbv I ̀ÿZvq AwZµgI Kwi‡Z cvwi‡e; Z‡e D³ 

 

3.2.2 ‡iU †eR ewj‡Z ëeüZ I ëenvh© m¤ú‡̀i AePwqZ g~j̈ Ges †i̧‡jUwi IqvwK©s K̈vwcUv‡ji mgwó †K 

eySvB‡e  A_©vr 

 ‡iU ‡eR =ëeüZ I ëenvh© m¤ú‡̀i AePwqZ g~j̈ + †i̧‡jUwi IqvwK©s K̈vwcUvj | 

‡iU ‡eR ‡K ‡KvqvwjdvBs Äv‡mUm ( Qualifying Assets) I ejv nq| 

3.2.2.1  ëeüZ I ëenvi‡hvM̈ m¤ú‡̀i AePwqZ g~j̈ = m¤ú‡̀i cÖK…Z msMªn g~j̈ (Ñ) cyÄxf~Z 

AePq; 

  ëeüZ I ëenvh© m¤ú̀ (Used and Useful Assets)  Bnv 2(̀yB) cÖKv‡ii nB‡Z cv‡i h_v : 

 BbÜvbwRej (intangible) Ges ÜvbwRej (tangible)|  
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BbÜvbwRej m¤ú̀ ewj‡Z eySvq wewfbœ À„k̈gvb cøv›U, BKzBc‡g›U ev m¤ú̀ h_v: 

3.2.2.2.1.1 cÖwZôv‡bi ̧WDBj,  

3.2.2.2.1.2 cÖwZôv‡bi MVb LiP, 

3.2.2.2.1.3  jvB‡mÝ I AbygwZ MÖn‡Yi  LiP  Ges 

3.2.2.2.1.4  Abyiƒc wewfbœ À„k̈gvb cøv›U ev m¤ú̀|    

 

ÜvbwRej m¤ú̀ ewj‡Z eySvq wewfbœ ̀„k̈gvb cøv›U, BKzBc‡g›U ev m¤ú̀ h_v:                                                                                                                                                            

3.2.2.2.2.1 jv‡LivR f~wg, 

3.2.2.2.2.2 BRvivK…Z f~wg, 

3.2.2.2.2.3 ̀vjvb, 

3.2.2.2.2.4 †÷v‡iR ÜvsK mgyn Ges ZrmsjMœ cvBc jvBb mgyn, 

3.2.2.2.2.5 mKj cøv›U , BKzBc‡g›U Ges †gwmbvwi, 

3.2.2.2.2.6 †̀‡ki wewfbœ ̄’v‡bi wW‡cv mgyn, 

3.2.2.2.2.7 mvwf©m Ges wdwjs †÷kb mgyn, 

3.2.2.2.2.8 cv¤ú Ges K‡¤úªmvi mgyn, 

3.2.2.2.2.9 j̈v‡ev‡iUwi BKzBc‡g›U  mgyn, 

3.2.2.2.2.10 BbwRwbqvwis BKzBc‡g›U  mgyn, 

3.2.2.2.2.11 wèÿr PvwjZ hš¿cvwZ,  

 3.2.2.2.2.12 ‡Rbv‡iUi, 

3.2.2.2.2.13 eqjvi, 

3.2.2.2.2.14 dvqvi dvBwUs BKyBc‡g›U mgyn, 

3.2.2.2.2.15 Awdm AeKvVv‡gv I Dnvi Dbœqb, 

3.2.2.2.2.16 fvÛvi, gvjvgvj I mieivn mgyn, 

3.2.2.2.2.17 hvbevnb I ‡hvMv‡hvM m¤úwK©q hvewZq hš¿cvwZ Ges  

3.2.2.2.2.18 Abyiƒc Ab̈vb̈ ̀„k̈gvb m¤ú̀|  

jvB‡mÝxi  †h mKj m¤ú̀ ‡c‡UªvwjqvgRvZ c̀v‡_©i cwienb,gRyZKiY,wecbY I weZi‡be Gi Rb̈ ëeüZ 

nB‡e ïay  ‡mB ̧‡jvB wnmv‡e jIqv nB‡e|  

m¤ú̀ ev Äv‡m‡Ui  h_vh_ wnmve ‡KvW I msÁv BZ̈vẁ Kwgk‡bi Awfbœ wnmve c×wZ (hLb cÖYxZ nB‡e) 

Abyhvqx ëeüZ nB‡e| 
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 3.2.2.3  b~Zb m¤ú̀ hLb ëeüZ ev ëenvh© nB‡e ZLb ‡Kvb iƒc AePq ëwZZB Dnvi cÖK…Z msMÖn g~j̈ ‡iU 

†eR wnmv‡e Mb̈ Kiv nB‡e|Z‡e Pjgvb wbg©vY Kv‡R wb‡qvMK…Z m¤ú̀ †iU ‡eR wnmv‡e MŸ nB‡e bv| 

3.2.2.4 AePq (Depriciation)  

3.2.2.4.1  AePq GKwU cÖwµqv hÏ¡viv AePq‡hvM̈ m¤ú‡̀i cÖK…Z g~j̈‡K bxU m̈vj‡fR f̈vjÿ (Net Salvage 

Value) mgš̂q c~e©K, GKwU wbqgvbyM I ‡hŠw³K Dcv‡q D³ m¤ú‡̀i ̄v̂fvweK ëenv‡ivc‡hvMx Avqy®‹v‡ji Dci 

e›Ub Kwiqv ‡̀Iqv nq| 

3.2.2.4.2  Üvwid ‡iU cÖYq‡bi Rb̈ ‡÷ªBU jvBb AePq c×wZ (Straight-Line Depreciation Method) cÖ‡qvM 

Kiv Kwgkb Aby‡gv̀b K‡i| m¤ú‡̀i  ëenvh© A_ev mvwf©mjvBd evsjv‡̀k G̈vKvDw›Us ÷̈vÛvW©m Ges Kwgkb 

KZ©„K w̄’iK…Z wmwWDj Abyhvqx wba©vwiZ nB‡e| cÖ‡qvRb g‡b Kwi‡j Dnv ms‡kvaY  Kiv hvB‡e Ges Kwgkb c„_K 

cÖÁvc‡bi gvä‡g AePq wkwWDj Rvix Kwi‡e| 

3.2.2.4.3 m¤ú‡̀i ms‡hvRb I Dbœq‡bi (Addition and Improvement) cÖK…Z msMªn ëq  Äv‡mUm ev m¤ú‡̀i  

wecix‡Z wnmvefz³ Kiv nB‡e| ‡Kvb m¤ú‡̀i ̄̂vfvweK Avqy®‹vj ‡jvc cvB‡j, bxU m̈vj‡fR f̈vjÿ (Net Salvage 

Value) ëZxZ, AcmviY ëqmn cyÄxf~Z AePq wiRv‡f©i wecix‡Z Dnvi cªK…Z msMªn ëq mgš̂q Kwi‡Z nB‡e| 

iÿYv‡eÿY, ‡givgZ I ‡QvULvU wRwb‡mi cÖwZ̄’vcb ëq cwiPvjb ë‡qi AšÍf©y³ nB‡e| 

3.2.2.4.4  ’̄vqx m¤ú‡̀i eZ©gvb eyK f̈vjÿi Book Value) Dci w̄’iK…Z AePq LiP wnmv‡e ‡gvU ë‡qi 

AšÍf©y³ nB‡e, Ges m¤ú̀ g~j̈vq‡bi cieZ©x ‡Kvb ms‡kva‡bi wfwË‡Z Dnvi cybg~©j̈vqb Kiv hvB‡e bv| 

 

3.2.3   ‡i̧‡jUix IqvwK©s K̈vwcUvj (Regulatory Working Capital)  

3.2.3.1  ‡i̧‡jUix IqvwK©s K̈vwcUvj mvaviY wnmve weÁv‡bi ÔÔIqvwK©s K̈vwcUvjÕÕ nB‡Z wfbœ A_© enb K‡i|  

GLv‡b ‡i̧‡jUix IqvwK©s K̈vwcUvj ewj‡Z eySvq, jvB‡m›mxi ‰̀bw›̀b cwiPvjb ëq wbe©v‡ni Rb̈ ‡hvMvb ‡̀Iqv 

A_©  Ges ëeüZ ëenvh© m¤ú̀ -ewnf©yZ wewfbœ cÖKv‡ii wewb‡qvM hvnv jvB‡m›mxi Pjgvb cwiPvjb AëvnZ 

ivLvi Rb̈ cÖ‡qvRbxq| Bnv jvB‡m›mxi ̄̂vfvweK cwiPvjb Znwej hvnvi ‡Ri gvm nB‡Z gvmvšÍ‡i Pwj‡Z _v‡K| 

Bnv wb†¤œ DwjøwLZ Znwej mgy‡ni mgwó :- 

3.2.3.1.1 bM̀ PjwZ g~jab ev K̈vk IqvwK©s K̈vwcUvj (Cash Working Capital),  

3.2.3.1.2 gIRỳgvjvgvj I mieiv‡ni g~j̈ (Store, Materials and Supplies Inventory) Ges  

3.2.3.1.3 AwMÖg cÖ̀Ë  A_ ©(Prepayment) | 

  wb¤œ  wjwLZ dig~jv ev myÎ Øviv cÖ̀wk©Z nBqv‡Q: 

‡i̧‡jUix IqvwK©s K̈vwcUvj = K̈vk IqvwK©s K̈vwcUvj + gIRỳ gvjvgvj I mieiv‡ni g~j̈   + AwMªg cÖ̀Ë A_©| 
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3.2.3.1.1 K̈vk IqvwK©s K̈vwcUvj 

  3.2.3.1.1.1 K̈vkIqwK©s K̈vwcUvj  ev bM̀ PjwZ g~jab nBj cwiPvjb ëq wbe©v†ni Rb̈ cÖ‡qvRbxq A_©,  

‡mev cÖ̀v‡bi Rb̈ hLb nB‡Z A_© ëv‡qi cÖ‡qvRb ZLb nB‡Z †mevi wewbg‡q A_© cÖwß ch©šÍ mg‡qi Rb̈ bM̀ 

‡R‡ii NvUwZ c~iY Ges Abyiƒc Ab̈vb̈ cÖ‡qvRbxqZv c~i‡Yi Rb̈ cÖ‡qvRbxq bM̀ A_© | Üvwid wbb©q‡bi Rb̈ 

Bnv 1 (GK) erm‡ii ‡gvU  cwiPvjb I iÿYv‡eÿY ë‡qi 14 Ask wnmv‡e MÖnb Kiv hvB‡Z cv‡i ; wb‡¤œ 

wjwLZ myÎ Abyhvqx Dnv wbb©q Kwi‡Z nB‡e:| 

  K̈vkIqwK©s K̈vwcUvj  ev bM̀ PjwZ g~jab = (evwl©K cwiPvjb I iÿYv‡eÿY ëq) 4 
 

3.2.3.1.2   gIRỳ gvjvgvj I mieiv‡ni g~j̈ ewj‡Z eySvq ‡mev cÖ̀v‡bi Rb̈ ‰̀bw›̀b Pvwǹv c~iYK‡í 

jvB‡m›mxi cÖ‡qvRbxq gvjvgvj I mieiv‡ni g~j̈ | gvjvgvj Ges mieivn ewj‡Z eySvB‡e:- 

3.2.3.1.2.1 ‡÷vim I ‡̄úqvi mgyn Ges 

3.2.3.1.2 ‡c‡UªvwjqvgRvZ c̀v_© mvgMÖx h_v:- 

  3.2.3.1.2.1  Gjwc M̈vm (wmwjÛv†i fwZ©) (LPG), 

3.2.3.1.2.2  AK‡Ub ev GBPI wewm (HOBC), 

3.2.3.1.2.3  †c‡Uªvj ev GgGm (MS), 

3.2.3.1.2.4  Gmwewc (SBP), 

3.2.3.1.2.5  GgwUwU (MTT), 

3.2.3.1.2.6  †Rwc-1 (JP-1) 

3.2.3.1.2.7   †K‡ivwmb ev Gm‡KI (SKO), 

3.2.3.1.2.8  wW‡Rj ev GBPGmwW (HSD), 

3.2.3.1.2.9  †RweI (JBO), 

3.2.3.1.2.10  GjwWI (LDO), 

3.2.3.1.2.11  GdI (FO), 

3.2.3.1.2.12  weUz‡gb (Bitumen) Ges 

3.2.3.1.2.13  jyweªK̈v›U mvgMÖx| 

Bnv‡̀i g‡ä µwgK bs  3.2.3.1.2.1 nB‡Z 3.2.3.1.2.4 c̀v_© ̧wj K¬vm -1 c̀v_©, 3.2.3.1.2.5 nB‡Z 

3.2.3.1.2.8 c̀v_© K¬vm-2 c̀v_©, jyweªK̈v›U mvgMÖx ev‡̀ Ab̈vb̈ c̀v_© ̧wj K¬vm-3 c̀v_©|  K¬vm -1 c̀v‡©_i 

†ÿ‡Î KvwiMwi ÿwZ me©vwaK Ges K¬vm -3 c̀v‡©_i †ÿ‡Î KvwiMwi ÿwZ me©vwb¤œ| 

Üvwid wbb©b‡qi  D‡Ï‡k̈, hvPvB e‡l© gvjvgvj I mieiv‡ni ‡gvU g~‡j̈i 112 wnmv‡e Bnv Mb̈ Kiv nB‡e A_©vr 
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gIRỳ gvjvgvj I mieiv‡ni g~j̈ = (gvjvgvj I mieiv‡ni 12 gv‡mi ‡gvU g~j̈) 12| 
[ 
 

3.2.3.1.3   AwMªg cÖ̀Ë A_© (Prepaymants)    

3.2.3.1.3.1  ‡h mg‡qi Rb̈ cÖ‡hvR̈ ‡mB mg‡qi c~‡e© ‡Kvb A_© cÖ̀vb Kiv nB‡j Zvnv‡K AwMªg cÖ̀Ë A_© 

e‡j| AwMªg fvov, exgv I AvqKi BZ̈vẁ Bnvi AšÍf©y³| gIRỳ gvjvgvj I mieiv‡ni ‡ÿ‡Î Dc‡i ewY©Z 

gvb̀ÛAbyhvqx mvaviYZt Bnvi cwigvY wbY©xZ nq|‡i̧‡jUwi IqvwK©s K̈vwcUvj wbb©‡qi Rb̈ Bnv gvwmK Mo 

wnmv‡e ëeüZ  nB†e |& 
          
3.2.3.1.3.2  AwMÖg cÖ̀Ë A‡_©i  Mo gvwmK cwigvY wbY©‡qi Rb̈ GKvwaK hvPvB e‡l©i Z_̈ we‡ePbv 

Kwi‡Z nB‡e| D̀vniȲîƒc, ‡Kvb hvPvB e‡l© hẁ ‡Kvb fvov ev exgvi A_© 3 (wZb) erm‡ii Rb̈ AwMªg cwi‡kva 

Kiv nq, Zvnv nB‡j cÖ̀Ë ‡gvU cwigvY‡K 3 (wZb) Øviv fvM () Kwiqv fvMdj Üvwid ‡iU wba©vi‡Yi D‡Ï‡k̈ 

evwl©K AwMªg cÖ̀v†bi cwigvb wnmv‡e Mb̈ Kwi‡Z nB‡e Ges ‡i̧‡jUix IqvwKs K̈vwcÜv‡j AšÍfz©³ Kwievi Rb̈  

D³ djvdj †K 12 (evi) ẁqv fvM Kwiqv Mo gvwmK AwMÖg cÖ̀Ë A_© wnmv‡e Mb̈ Kiv hvB‡e| 

3.2.3.1.3.3  †Kvb †Kvb †ÿ‡Î jvB‡mÝx‡K AwMªg AvqKi cÖ̀vb Kwi‡Z nq | ‡i̧‡jUix IqvwK©s K̈vwcUvj-Gi 

cwigvY wbbb‡qi Rb̈ hvPvBe‡l© jvB‡mÝx KZ…©K cwi‡kvwaZ AwMªg AvqK‡ii 112 Ask Mb̈ Kwi‡Z nB‡e| 

 

 

 

3.3 ‡iU Ae wiUvY© Ab Äv‡mUm  (Rate of Return on Assets)  

‡iU Ae wiUvY© Ab Äv‡mUm ewj‡Z    ‡iU ‡eR ev ‡KvqvwjdvBs m¤ú̀ (Qualifying Assets) Gi Dci gRyZ, 

wecYb I weZiY jvB‡mÝxi ‡iU Ae wiUvY©  g~ja‡bi fvwiZ Mo ëq (Weighted Average Cost of Capital) 

eySvq, Av_©r  

 ‡iU Ae wiUvY© %©= 
[(BKz̈wqwU g~jab X BKz̈wqwUi wiUvY© %) + (FY g~jab X F‡Yi my‡̀i %)] 

(BKz̈wqwU g~jab + FY g~jab) 
‡hLv‡b t 

ÔÔ‡iU Ae wiUv‡Yi©  kZKiv nviÕÕ nB‡Z‡Q ‡Kv¤úvbxi BKz̈wqwU g~ja‡bi Dci ‡iU Ae wiUvY© hvnv cieZ©x cÖweav‡b 

ewY©Z c×wZ Abymv‡i wbY©q Kiv nq| 

ÔÔF‡Yi kZKiv nviÕÕ nB‡Z‡Q FY g~ja‡bi my‡̀i nv‡ii wnmveK…Z fvwiZ gyj̈ (Weighted Value) hvnv BKz̈wqwUi 

Dci ‡iU Ae wiUvY© m¤úwK©Z cÖweav‡bi cieZ©x cÖweav‡b Abyhvqx wbY©q Kiv nq| 

 

3.3.1  wiUvY© Ab BKz̈wqwU (Return on Equity) 

  3.3.1.1 †̀‡k wèg̈vb  †Kvb cÖwZôv‡b wewb‡qvM Kwiqv Dnvi Dci †h wiUvb© cvIqv hvh Dnvq wiUvb© Ab 

BKz̈wqwU|Bnv wbb©‡qi Rb̈ K̈vwcUvj G̈v‡mU cÖvBwms g‡Wj †K cÖvavb̈ †̀Iqv nq| BKz̈wqwU g~ja‡bi Dci ‡iU Ae 

wiUvY© Ab BKz̈wqwUi fvwiZ Mo (Weighted Average of Equity) wnmv‡e wb‡¤œi m~Î Abyhvqx wbY©xZ nB‡e t 



 
 
Draft.3.5.25.11 Products Storage Marketing and Distribution Tariff Methodology 

15

wiUvY© Ab BKz̈wqwUর হার  = 
[(Kgb ÷K cwigvY X jf̈vs‡ki nvi) + ((Aewkó BKz̈wqwUi (‡cÖdvW© ÷K) cwigvY X bb-÷K ‡iU)] 

(Kgb ÷K cwigvY + (Aewkó BKz̈wqwU (‡cÖdvW© ÷K) cwigvY) 

3.3.1.2  Kgb ÷‡Ki (Common Stock) ‡ÿ‡Î, hvPvB e‡l© Acwi‡kvwaZ Kgb ÷‡Ki cwigvY‡K hvPvB e‡l© 

cÖ̀Ë me©‡kl jf̈vs‡ki nvi Øviv ̧Y Kiv nq| 

3.3.1.3 gRyZKiY, wecYb I weZiY jvB‡m›mxi wbKU wèg̈vb Aewkó BKz̈wqwUi ‡ÿ‡Î, hẁ Dnv miKv‡ii 

gvwjKvbvaxb nq, Zvnv nB‡j miKv‡ii F‡Yi nvi ëeüZ nB‡e| 

3.3.1.4  miKv‡ii m¤ú~Y© ev AvswkK gvwjKvbvaxb jvB‡m›mxi ‡ÿ‡Î, Aewkó BKz̈wqwUi K÷ Ae K̈vwcUvj (Cost 

of Capital) miKv‡ii K÷ Ae K̈vwcUv‡ji mgvb nB‡e| ‡iU wba©vi‡Yi D‡Ï‡k̈, ‡K›̀ªxq ëvs‡Ki wbjvg Abymv‡i, 

el© PjvKv‡j ‡Kvb wbjvg bv nBqv _v‡K, Zvnv nB‡j hvPvB e‡l©i c~‡e© me©‡kl GB RvZxq wbjv‡gi ‡h ‡iU 

wèg̈vb wQj Zvnv ëenvi Kwi‡Z nB‡e| 

3.3.1.5  hẁ jvB‡m›mx ‡emiKvix gvwjKvbvaxb gRyZ, wecYb I weZiY ‡Kv¤úvbx nq hvnvi ‡ÿ‡Î Kwgk‡bi 

cÖweavb cÖ‡hvR̈, Zvnv nB‡j Aewkó BKz̈wqwU ‡iU wb¤œewY©Z Dcweavb mgy‡ni weavbvewj  Abyhvqx wbY©xZ nB‡e| 

3.3.1. 6  wiUvY© AbBKz̈wqwU (Return on Equity) wbY©‡q Kwgkb CAPM  (K̈vwcUvj Äv‡mU cÖvBwms g‡Wj -

Capital Asset Pricing Model) c×wZ‡K AMªvwaKvi cÖ̀vb K‡i| Bnv‡Z awiqv jIqv nq ‡h, K÷ Ae BKz̈wqwU 

g~jab nBj SuywKgy³ ‡iU Ae wiUvY© Ges wewb‡qvMKvix‡̀i‡K gv‡K©U wi‡̄‹i (Market Risk) ÿwZc~i‡Yi Rb̈ 

cÖ̀Ë wiUv‡Y©i mgwó| Bnv mvaviYfv‡e ÔÔ‡eUvÕÕ (Beta) bv‡g AwfwnZ| mvgwMªK gv‡K©U wiUv‡Y©i Market Return) 

mwnZ ÷K wiUvY© (Stock Retrurn) ‡h cwigvY DVvbvgv K‡i Ô‡eUvÕ Zvnv wb‡̀©k K‡i| GKRb jvB‡m›mxi ÷‡Ki 

AZxZ wiUvY©mg~n (Stock’s Historical Returns) gv‡K©U wiUv‡Y©i mwnZ Zyjbv Kiv nq Ges SuywKi cwigvY 

wba©vwiZ nq| 

3.3.1.7  Üvwid ‡iU cwieZ©‡bi Rb̈ Av‡èbKvix jvB‡m›mxi ̀vwqZ¡ nB‡e BKz̈wqwUi Dci GKwU ‡iU Ae wiUvY© 

cȪÍve Kiv Ges D³ BKz̈wqwU ‡i‡Ui h_v_©Zv cÖgv‡Yi j‡ÿ̈ ch©vß Z_̈-cÖgvY Dc̄’vcb Kiv| Kwgkb Dnvi 

Kg©KZ©v‡̀i we‡køl‡Yi wfwË‡Z Ges MYïbvbx‡Z Dc̄’vwcZ mKj mvÿ̈-cÖgvY ch©v‡jvPbvµ‡g D³ BKz̈wqwU ‡iU 

wba©viY Kwi‡e| 

3.3.1.8  BKz̈wqwUi Dci wiUvY© wba©vi‡Yi Ab̈vb̈ c×wZ nBj: 

3.3.1.8.1  wWmKvD‡›UW K̈vk ‡d¬v (Discounted Cash Flow) | - wWmKvD‡›UW K̈vk ‡d¬v nBj fwel̈‡Z ‡Kvb 

÷‡Ki ‡h g~j̈ cvIqv hvB‡e Dnvi eZ©gvb gyj̈gvb| GB c×wZ cÖ‡qv‡Mi RwUjZv GB ‡h, Bnv‡Z wewb‡qvMKvixi 

cÖZ̈vkv Abyhvqx GKwU gyj̈ wba©viY Kwi‡Z nq| hẁ jvB‡m›mxi ÷K cÖKv‡k̈ ‡Kbv-‡ePv bv nq A_ev b~Zb ‡Kbv-

‡ePv nq, Zvnv nB‡j Bnv GKwU aviYv-wbf©i (Subjective) wm×všÍ nBqv c‡o| 

3.3.1.8.2   wī‹ wcÖwgqvg Äv‡cÖvP (Risk Primium Approach) | - wī‹ wcÖwgqvg  c×wZI GKwU mPivPi 

ëeüZ c×wZ| Bnv‡Z awiqv jIqv nq ‡h, BKz̈wqwUi ‡iU Ae wiUvY© F‡Yi ‡iU Ae wiUvY© A‡cÿv ‡ekx nB‡e| 
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K÷ Ae BKz̈wqwU (Cost of Equity) nBj ̀xN©‡gqv̀x ‡WU K÷ (debt cost) Ges wī‹ wcÖwgqv‡gi mgwó| wī‹ 

wcÖwgqvg wba©viYI AZxZ ÷K ‡iK‡W©i wfwË‡Z nBqv _v‡K|  

3.3.1.8.3  Kg‡cqv‡iej Avwb©sm Äv‡cÖvP (Comparable Earnings Approach) | Kg‡cqv‡iej Avwb©sm 

Äv‡cÖvP  c×wZ‡Z Ab̈vb̈ jvB‡m›mxi GKwU MÖƒc bgybv msM„nxZ nq Ges BKz̈wqwU wiUv‡Y©i Dci GKwU ‡hŠwMK ‡iU 

(Composite Rate) wba©viY Kwiqv jvB‡m›mx KZ„©K c̄Íve ‡ck Kiv nq| GB‡ÿ‡ÎI, GKBiƒc BKz̈wqwU ‡iU 

Kvh©avivi ‡iKW© (Records of Similar Equity Rate Proceedings) Ges djvd‡ji cÖ‡qvRb nq| 

3.3.1.9  Kwgkb DwjøwLZ mKj c×wZ‡ZB Üvwid Av‡èb we‡ePbv Kwi‡e Z‡e SzuwKgy³ ‡iU Ae wiUvY© Ges 

evRvi SzuwKi (Market Risk) we‡ePbvq, K̈vwcUvj Äv‡mU cÖvBwms g‡W‡ji (Capital Asset Pricing Model) 

Abyiƒc c×wZ‡K AMªvwaKvi cÖ̀vb K‡i| ‡iU Ae wiUvY© cÖwZôv msµvšÍ welqvẁ cÖgvY Kivi ̀vwqZ¡ jvB‡m›mxi 

Dci eZ©vB‡e| 

3.3.1.10   ‡iU cwieZ©‡bi Rb̈ Av‡èbKvix gRyZ, wecYb I weZiY jvB‡m›mxi ̀vwqZ¡ nB‡e bb-÷K 

BKz̈wqwUi Dci GKwU ‡iU Ae wiUvY© cȪÍve Kiv Ges D³ ‡i‡Ui h_v_©Zv cÖgv‡Yi j‡ÿ̈ ch©vß Z_̈-cÖgvY 

Dc̄’vcb Kiv| Kwgkb Dnvi Kg©KZ©v‡̀i we‡køl‡Yi wfwË‡Z Ges MYïbvbx‡Z Dc̄’vwcZ mKj mvÿ̈-cÖgvY 

ch©v‡jvPbvµ‡g D³ BKz̈wqwU ‡iU wba©viY Kwi‡e| AvswkK miKvix gvwjKvbvaxb jvB‡m›mxi Rb̈, gRyZ, wecYb I 

weZiY cÖwZôv‡bi Dchy³ I Aby‡gvẁZ mycvwi‡ki AeZ©gv‡b, Kwgkb ‡KejgvÎ hvPvB e‡l© AbywôZ ̀yB ermi 

‡gqv̀x ‡bv‡Ui mv¤úªwZKZg ‡U«Rvix we‡ji wbjvg ‡iU MªnY Kwi‡e| hvPvB e‡l© ‡Kvb wbjvg AbywôZ bv nBqv 

_vwK‡j, hvPvB e‡l©i c~‡e© me©‡kl AbywôZ D³iƒc wbjv‡g ‡h nvi wèg̈vb wQj Zvnv ëeüZ nB‡e| 

 

3.3.2  wiUvY© Ab ‡WU (Return on Debt)  

3.3.2.1 FY g~ja‡bi my‡̀i nv‡ii fvwiZ g~j̈ (weighted value) Gi Dci wiUvY© ‡iU wb‡¤œi m~Î Abyhvqx wbY©xZ 

nB‡et 

F‡Yi my‡̀i nvi % = 
[(̀xN©  ‡gqv̀x FY X F‡Yi my‡̀i nvi%) + (‡cÖdvW© ÷K cwigvY X jf̈vs‡ki nvi %)] 

(̀xN© ‡gqv̀x FY + ‡cÖdvW© ÷K cwigvY) 
 

3.3.2.2  hẁ wfbœ wfbœ my‡̀i nv‡ii A‡bĶwj ̀xN© ‡gqv̀x FY _v‡K, A_ev wfbœ wfbœ jf̈vs‡ki nv‡ii 

A‡bĶwj ‡cªdvW© ÷‡Ki (Prefered Stock) Bmÿ _v‡K, Zvnv nB‡j cÖ‡Z̈K ‡kªYxi Rb̈ GKBiƒc fvwiZ ëq 

(weighted cost) wnmve Kwi‡Z nB‡e| 

3.3.2.3 ̀xN© ‡gqv̀x F‡Yi nv‡ii ‡ÿ‡Î, m¤ú~Y© miKvix gvwjKvbvaxb cÖwZôvbmg~n evsjv‡̀k miKvi KZ©„K 

cÖ‡qvMK…Z F‡Yi nvi ëenvi Kwi‡e, GgbwK FY Znwej (Loan funds) hẁ ̀vZv ms̄’vi wb¤œZi nv‡ii FY 

nB‡ZI msM„nxZ nBqv _v‡K| 

3.3.2.4  GB wnmv‡e F‡Yi e‡Kqv cwigvY (ev Acwi‡kvwaZ cwigvY) ëeüZ nB‡e, F‡Yi Avmj cwigvY b‡n| 
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3.3.2.5  Av‡èbKvix cÖwZôvb ̀xN© ‡gqv̀x F‡Yi GKwU mvi-ms‡ÿc cÖ̀vb Kwi‡e, hvnv‡Z wb¤œewY©Z 

welqmg~‡ni D‡jøL _vwK‡e, h_v t-  

3.3.2.5.1  D³ ̀xN© ‡gqv̀x F‡Yi Drm I ZvwiLmn g~j F‡Yi cwigvY,  

3.3.2.5.2  cywÄf~Z g~j FY cwi‡kv‡ai cwigvY,  

3.3.2.5.3  hvPvB e‡l©i ‡h ‡gqv‡̀ FY cÖ‡hvR̈ wQj ‡mB ‡gqv̀,  

3.3.2.5.4  my‡̀i nvi, 

3.3.2.5.5 hvPvB e‡l© cwi‡kvwaZ my‡̀i cwigvY,  

3.3.2.5.6  hvPvB e‡l© cwi‡kvwaZ g~j F‡Yi cwigvY Ges  

3.3.2.5.7  hvPvB e‡l©i c~e©eZ©x A_©erm‡i cwi‡kvwaZ my‡̀i cwigvY| 

 3.3.3  IfviAj ‡iU Ae wiUvY© (Overall Rate of Return)  

3.3.3.1 cÖweavb 3.3  G  ewY©Z ‡iU Ae wiUvY© wnmve Kwievi ‡gŠwjK m~ÎwU miKvix ev ‡emiKvix gvwjKvbvaxb 

gRyZ, wecYb I weZiY ‡Kv¤úvbxi ‡ÿ‡Î cÖ‡hvR̈ nB‡e| m~ÎwU wb‡¤œ cybiæwjøwLZ nBj t 

IfviAj †iU Ae wiUvY© % = 
[(BKz̈wqwU g~jab X BKz̈wqwUi wiUv‡b©i %) + (FY g~jab X F‡Yi my‡̀i % nvi)] 

(BKz̈wqwU g~jab + FY g~jab) 
3.3.3.2 GB ‡iU Ae wiUvY© gRyZ, wecYb I weZiY cÖwZôvb‡K Dnvi wewb‡qv‡Mi Dci gybvdv AR©‡bi my‡hvM 

cÖ̀vb Kwi‡e, hvnv Dnvi ̀xN©‡gqv̀x F‡Yi ̀vq cwi‡kva Ges g~jab m„wói mvg‡_©̈i Rb̈ hyw³m½Z ewjqv we‡ewPZ 

nB‡e| 

3.4 ‡gvU ëq (Total Costs)  

3.4.1   ‡gvU ëq nBj wb¤œewY©Z ëqmg~‡ni mgwó, h_v t-  

3.4.1.1  cwiPvjb I iÿvYv‡eÿY ëq,  

3.4.1.2 cÖkvmwbK  

3.4.1.3  KvwiMwi ÿwZ,  

3.4.1.4  AePq,  

3.4.1.5  AvqKi Ges  

3.4.1.6  Ab̈vb̈ ëvq|  

3.4.1.1  cwiPvjb I iÿYv‡eÿY ëq h_v:- 

3.4.1.1.1  LzPiv hš¿vsk I Ab̈vb̈ gvjvgvj, 

3.4.1.1.2  R¡vjvbx, wèÿr I cvwb, 

 3.4.1.1.3  mvaviY †givgZ I iÿYv‡eÿY ëq, 

3.4.1.1.4  ivmvwbK ̀ªë ëenvi 

3.4.1.1.6   evwl©K †givgZ ëq, 
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Ges  

3.4.1.2  cÖkvmwbK ëq h_v:  

3.4.1.2.1  †eZb I gRywi, 

3.4.1.2.2  Kg©Pvix Lv‡Z Ab̈vb̈ ëq, 

3.4.1.2.3  hvbevnb ëq, 

3.4.1.2.4  ågY I hvZvqvZ ëq, 

3.4.1.2.6  cÖwÿY ëq, 

3.4.1.2.7  Z̀viwK ëq, 

3.4.1.2.8  weÁvcb ëq, 

3.4.1.2.9  WvK, †UwjMvg, ‡U‡j· I d̈v· evè ëq, 

3.4.1.2.10 ‡Uwj‡dvb evè ëq, 

3.4.1.2.11  jvB‡mÝ dx, 

3.4.1.2.12  exgv wcÖwgqvg,, 

3.4.1.2.13  AwWU dx 

3.4.1.2.14  wjMvj I †ckvMZ dx, 

3.4.1.3  KvwiMix ÿwZ ewj†Z  †c‡Uªvwjqvg RvZ c̀v_© gRyZKiY, weZib Ges cwien‡bi mgq NwVZ 

Acv‡ikb, Gfv‡cv‡ikb I Ab̈vb̈ ÿwZ h_v c̀v‡_©i Zvc gvÎv  n«vm/e„w× RwbZ Kvi‡Y ÿwZ/e„w× eySvq| K¬vm -1 

c̀v‡©_i †ÿ‡Î KvwiMwi ÿwZ me©vwaK Ges K¬vm -3 c̀v‡©_i †ÿ‡Î KvwiMwi ÿwZ me©vwb¤œ| 

 3.4.1.4 AePq (Depreciation) ëq; 

PjwZ m¤ú‡̀i eZ©gvb eyK f̈vjy (Current Book Value) Abyhvqx avh©K…Z AeP‡qi cwigvY GKwU ëq wnmv‡e ‡gvU 

ë‡qi AšÍf©y³ nB‡e, Ges cieZ©x‡Z m¤ú‡̀i cybg©~j̈vqb nB‡jI D³ avh©K…Z AeP‡qi cwieZ©b nB‡e bv| 

Kwgkb KZ„©©K Ab̈ †Kvb weÁwß Rvix Kiv bv nB‡j cwiwkô ÒMÓ †Z DwjøwLZ AePq nvi MÖnY Kiv nB‡e| 

3.4.1.5  AvqKi I Ab̈vb̈ Ki   

 jvB‡m›mx KZ©„K cÖ̀Ë Avq Ki GKwU ëq hvnv ‡mev  cÖ̀v‡bi ‡ÿ‡Î ëemvwqK ëq wnmv‡e Av̀vq‡hvM̈ 

nB‡e|mKj cÖ‡hvR̈ Kimg~n ‡gvU ëv‡qi  AšÍf©y³ nB‡e h_v: 

3.4.1.5.1  AvqKi 

3.4.1.5.2  Ü· 

Ges  

3.4.1.6 Ab̈vb̈ ëq hvnv jvB‡m›mxi cwienb, gRyZ, wecYb I weZiY ëē’v cwiPvjb msµvšÍ Ab̈ ‡h ‡Kvb 

cÖ‡qvRbxq ëq ।  
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‡mev cÖ̀v‡bi mwnZ mivmwi RwoZ ëq mgyn Mb̈ Kiv nB‡e| 

wb‡¤œi m~ÎwU Øviv cÖ̀wk©Z nBqv‡Q t 

‡gvU ëq = cwiPvjb I iÿvYv‡eÿY ëq Ges cÖkvmwbK ëq +KvwiMwi ÿwZ + AePq + AvqKi + Ab̈vb̈ ëq| 

3.4.2  evsjv‡̀k GKvDw›Us ÷̈vÛvW© (Bangladesh Accounting Standard) Ges Awfbœ wnmveiÿY c×wZ 

(Uniform System of Accounts), hLb cÖYxZ nB‡e, wfwË‡Z ëqmg~‡ni wnmve wbY©xZ nB‡e| 

3.4.3  cÖwZ wU Üvwid Av‡è‡bi Rb̈ ë‡qi wnmve 12 (evi) gv‡mi cÖK…Z Z_̈-DcvË we‡kø‡Yi wfwË‡Z 

Kwi‡Z nB‡e| 

3.4.4 Kwgkb KZ©„K h_vh_ wbixÿvi myweav‡_©, Üvwid wbiƒc‡Yi Rb̈ mKj ë‡qi hZ̀~i m¤¢e wēÍvwiZ 

wnmve D‡jøL Kwi‡Z nB‡e|   

 3.4.5  Kg©Pvixi ‡eZb ev wVKv̀v‡ii wej nB‡Z ‡h A_© jvB‡m›mx miKvi‡K cÖ̀v‡bi Rb̈ KvwUqv iv‡L Zvnv 

Üvwid ‡iU wba©vi‡Yi D‡Ï‡k̈ jvB‡m›mxi K÷ Ae mvwf©‡mi AšÍf©y³ nB‡e bv| Z‡e D³iƒ‡c KwZ©Z A‡_©i 

AwZwi³ ‡Kvb A_© jvB‡m›mx miKvi‡K cÖ̀vb Kwi‡j Zvnv ‡mevi ë‡qi GKwU Ask wnmv‡e MŸ nB‡e| 

3.4.6 hẁ jvB‡mÝx Ab̈ ‡Kvb Ki cwi‡kva K‡i hvnv GB c×wZ‡Z Av‡jvwPZ nq bvB wKš‘ hvnvi cÖZ̈ÿ 

cÖfve‡c‡UªvwjqvgRvZ c̀v_© cwiবn‡bi Dci ewZ©Z nBqv‡Q, Zvnv nB‡j Dnv K÷ Ae mvwf©‡mi GKwU Ask 

wnmv‡e MŸ nB‡e| 

3.4.7  evsjv‡̀‡k cŸ Avg̀vbxi mgq GKRb jvB‡m›mx g~j̈ ms‡hvRb Ki (VAT), Avg̀vbx ïé I 

AwMªg AvqKi cÖ̀vb K‡i| Avg̀vbxK…Z c‡Ÿi Pvjvb-g~‡j̈i Dci wba©vwiZ nv‡i AwMªg AvqKi Av‡ivc Kiv 

nq|Avg̀vbxK…Z c‡Ÿi Dci cwi‡kvwaZ g~j̈ ms‡hvRb Ki I Avg̀vbx ïé m¤ú̀ ev c‡Ÿi msMªn ë‡qi GKwU 

Ask, ZvB Dnv wiUvY Ab Äv‡mUm (Return on Assets) wba©vi‡Y ëeüZ nB‡e| 

 3.4.8  hẁ jvB‡m›mx ‡Kvb µqK…Z c‡Ÿi Dci g~j̈ ms‡hvRb Ki cÖ̀vb K‡i, Zvnv nB‡j Dnv, Üvwid 

‡iU wba©vi‡Yi D‡Ï‡k̈, D³ c‡Ÿi msMªn ë‡qi Askiƒ‡c m¤ú̀ ev c‡Ÿi cÖ̀wk©Z ëq (Book Cost) Gi AšÍf©y³ 

nB‡e| 

 3.4.9   Avg̀vbxK…Z c‡Ÿi Dci AwMªg AvqKi cÖ̀vb QvovI, jvB‡m›mx KZ©„K miKvi‡K ‰ÎgvwmK 

wfwË‡Z cÖv°wjZ AwMªg AvqKi cÖ̀vb Kwi‡Z nq| jvB‡m›mx mswkøøó A_© erm‡ii Rb̈ K‡ii GKwU cÖv°jb cȪ‘Z 

K‡i| jvB‡m›mxi ̀vwqZ¡ K‡ii GKwU wba©vwiZ Ask AwMªg cª̀vb Kiv| cÖ‡Z̈K wZb gvm ci ci, jvB‡m›mx weMZ 

wZb gv‡mi cÖK…Z Avq I K‡ii ̀v‡qi wfwË‡Z cieZ©x wZb gv‡mi cÖv°jb mgš̂q K‡i| A_© ermi ‡k‡l, cÖ‡̀q 

AvqK‡ii mwnZ ‰ÎgvwmK wfwË‡Z cÖ̀Ë AwMªg AvqKi Ges cŸ Avg̀vbxi mgq cÖ̀Ë AwMªg AvqKi mgš̂q Kwiqv 

bxU cÖ‡̀q AvqKi miKvi‡K cÖ̀vb Kwi‡Z nq| hẁ AwMªg cÖ̀Ë AvqK‡ii ‡gvU cwigvY GKB A_© erm‡i 

miKv‡ii cÖvc̈ AvqK‡ii cwigv‡Yi AwaK nq, Zvnv nB‡j AwZwi³ AvqKi cÖ̀vb Kwi‡Z nq bv, Ges AwMªg 
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cÖ̀Ë AvqK‡ii DØ„Ë Ask cieZ©x A_© erm‡i ‡Ri Uvbv  nq| AwMªg AvqKi GKwU AwMªg-cÖ̀vb Ges Dnvi GKwU 

Ask ‡i̧‡jUix IqvwK©s K̈vwcUvj  AšÍf©y³ nB‡e, ‡hiƒc Dc‡i PjwZ g~jab As‡k ewY©Z nBqv‡Q| 

3.5 mycvwikK…Z evwl©K cwiPvjb ivR̄ ̂Pvwǹv (Recommended Annual Operating Revenues 

Requirement)  |  

3.5.1  mycvwikK…Z evwl©K cwiPvjb ivR̄ ̂Pvwǹvi cwigvY nB‡e cȪÍvweZ wiUvY© Ab ‡iU ‡eR (Return on Rate 

Base) Ges PjwZ erm‡ii AePq I Kimn ‡gvU cwiPvjb ë‡qi mgwó, hvnv wb¤œewY©Z m~‡Î cÖ̀wk©Z nBqv‡Qt 

mycvwikK…Z evwl©K cwiPvjb ivR̄ ̂Pvwǹv = cȪÍvweZ wiUvY© Ab ‡iU ‡eR + cwiPvjb ëq 

3.5.2  gRyZ, wecYb I weZiY jvB‡m›mx hvnv‡Z ivR̄ ̂Pvwǹv AR©b Kwi‡Z cv‡i Z¾b̈ ivR̄ ̂e„w×i 

cwigvY wba©vi‡Yi D‡Ï‡k̈ Dc‡i ewY©Z mycvwikK…Z evwl©K cwiPvjb ivR‡̄̂i cwigvY‡K PjwZ cwiPvjb ivR‡̄̂i 

mwnZ Zyjbv Kiv nq| 

3.6   ‡gvU PjwZ cwiPvjb ivR̄ ̂(Total Current Operating Revenue)  

‡gvU PjwZ cwiPvjb ivR̄ ̂wb¤œewY©Z Avqmg~‡ni mgwó, h_vt †c‡UªvwjqvgRvZ c̀v_© weµq evè Avq, cÖ̀Ë 

Ab̈vb̈ ‡mev nB‡Z Avq, mỳ evè Avq, Ges wewea Avq, hvnv wb¤œewY©Z m~‡Î cÖ̀wk©Z nBqv‡Qt 

‡gvU PjwZ cwiPvjb ivR̄ ̂= †c‡UªvwjqvgRvZ c̀v_© weµq evè Avq + Ab̈vb̈ ‡mev + mỳ + wewea Avq| 

3.7 cª̄ÍvweZ ivR̄-̂e„w× (Proposed Revenue Increase)  

3.7.1  PjwZ cwiPvjb ivR̄ ̂I mycvwikK…Z cwiPvjb ivR‡̄̂i g‡ä ‡h cwigvY ivR‡̄̂i cv_©K̈ ZvnvB cȪÍvweZ 

ivR̄-̂e„w×| GB ivR̄-̂e„w× Üvwid ‡iU e„w× Kwiqv AwR©Z nq hvnv jvB‡m›mx‡K mycvwikK…Z ‡iU Ae wiUvY© (Rate 

of Return) AR©b Ges cwiPvjb ëq wbe©v‡ni Rb̈ ch©vß Znwej jv‡fi my‡hvM cÖ̀vb K‡i| wb‡¤œi m~‡Î Bnv 

cÖ̀wk©Z nBqv‡Qt 

cȪÍvweZ ivR̄-̂e„w× = mycvwikK…Z cwiPvjb ivR̄ ̂Ñ PjwZ / cÖK…Z ivR̄ ̂

 

3.7.2 DwjøwLZ cª̄ÍvweZ ivR̄-̂e„w×i Dci AvqKi cÖ‡hvR̈| ‡mB Kvi‡Y D³ cȪÍvweZ ivR̄ ̂e„w× PjwZ 

ivR‡̄̂i mwnZ mivmwi ‡hvM Kwiqv ev̄Íevqb Kiv nB‡j jvB‡m›mx mycvwikK…Z cwiPvjb ivR̄ ̂jv‡f ë_© nB‡e| 

fwel̈‡Z cÖvc̈ ivR̄ ̂ewa©Z K‡ii mgcwigvY Kg nB‡e| myZivs, jvB‡m›mx hvnv‡Z mycvwikK…Z ivR‡̄̂i m¤ú~Y©UvB 

AR©b Kwi‡Z cv‡i Z¾b̈ ivR̄-̂e„w×i cwigvY wKQyUv evovBqv (Grossed up) wnmve Kwi‡Z nB‡e| ewa©Z Ki 

wnmv‡e awiqv D³ ivR̄-̂e„w×i cwigvY AviI e„w× Kwi‡Z nB‡e| GBRb̈ GKwU ‡iwfwbD Kbfvikb d̈v±i 

(Revenue Conversion Factor) ‰Zix Kiv nBqv‡Q, hvnv Øviv cȪÍvweZ ivR̄ ̂e„w× wbY©q Kiv m¤¢e nB‡e| 

3.7.3 DwjøwLZ ‡iwfwbD Kbfvikb d̈v±i GKwU m~Î Øviv wbY©q Kiv nq| D³ m~Î Abyhvqx ÔÔ1Ó msL̈v‡K, 

Aci GKwU ÔÔ1ÕÕ msL̈v nB‡Z cÖ‡hvR̈ AvqKi nvi we‡qvM Kwiqv ‡h we‡qvMdj cvIqv hvq, Zvnv Øviv fvM Kiv 

nq, ‡hiƒc wb‡¤œ cÖ̀Ë nBjt 

‡iwfwbD Kbfvikb d̈v±i = 1  (1 - AvqKi nvi) 
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3.7.4  GBfv‡e Kbfvikb d̈v±i wbY©‡qi ci Dnv Øviv cȪÍvweZ ivR̄-̂e„w×i cwigvY‡K ̧Y Kwiqv mycvwikK…Z 

ivR̄-̂e„w× cvIqv hvB‡e, hvnv wb¤œiƒ‡c cÖ̀Ë nBj t 

mycvwikK…Z ivR̄-̂e„w× = cȪÍvweZ ivR̄-̂e„w× X ‡iwfwbD Kbfvikb d̈v±i| 

3.8 ‡gvU mycvwikK…Z ivR̄ ̂Pvwǹv (Total Recommended Revenue Requirement) | Ñ 

‡gvU mycvwikK…Z ivR̄ ̂Pvwǹv nB‡Z‡Q PjwZ ivR̄ ̂Ges mycvwikK…Z ivR̄-̂e„w×i mgwó, ‡hiƒc wb‡¤œi m~‡Î 

cÖ̀wk©Z nBqv‡Q t 

mycvwikK…Z ‡gvU ivR̄ ̂Pvwǹv = ‡gvU PjwZ /cÖK…Z ivR̄ ̂+ mycvwikK…Z ivR̄-̂e„w×| 

  

4.1   wb‡¤œ DwjøwLZ dig~jv ev myÎ Abyhvqx ‡c‡UªvwjqvgRvZ c̀v†_©i  ÔÜvwid wba©vib Kiv nB‡e :- 

 Üvwid ‡iU = ‡gvU evwl©K ivR̄ ̂Pvwǹv  evwl©K weµxZ †c‡UªvwjqvgRvZ c̀v‡_i© BDwb‡Ui cwigvY (wjUvi)| 

 

4.2 GB c×wZ‡Z ewY©Z Üvwi‡di myÎ mgyn cwiwkó  ÕKÕ cÖ̀vb Kiv nBj| 

 

4.3 GB c×wZ (Methodology) Abyhvqx Awfbœ cwienb ‡i‡Ui GKwU mvgwMÖK wnmv‡ei D̀vniY  

ëvL̈v mn cwiwkó ÒLÓ †Z cÖ̀vb Kiv nBqv‡Q| 
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cwiwkó ÔKÕ 

 

 1 ‡gvU evwl©K ivR̄ ̂Pvwǹv = wiUvY© Ab ‡iU ‡eR + ‡gvU ëq; 

2 wiUvY© Ab ‡iU ‡eR = †iU Ae wiUvY© X ‡iU †eR | 

3 ‡iU ‡eR = ëeüZ I ëenvi‡hvM̈ m¤ú‡̀i AePwqZ g~j̈ + ‡i̧‡jUix IqvwK©s K̈vwcUvj; 
4 ëeüZ I ëenvi‡hvM̈ m¤ú‡̀i AePwqZ g~j̈ = m¤ú‡̀i cÖK…Z msMªn ëq (Ñ) cyÄxf~Z AePq; 

5 ‡i̧‡jUix IqvwK©s K̈vwcUvj = bM̀ IqvwK©s K̈vwcUvj + gvjvgvj I mieiv‡ni µq g~j̈ + AwMªg cÖ̀vb । 
 

6 bM̀ IqvwK©s K̈vwcUvj = (evwl©K cwiPvjb I iÿYv‡eÿY ëq)  4 

7 gvjvgvj I mieivn µq g~j̈= (gvjvgvj I mieiv‡ni 12 gv‡mi ‡gvU µqgyj̈)  12 

8       ‡iU Ae wiUvY© % = {(BKz̈wqwU g~jab XBKz̈wqwUi wiUv‡bi© %) + (FY g~jab X F‡Yi my‡̀i %)} 
(BKzBwU g~jab + FY g~jab) 

           9    wiUvY© Ab BKz̈wqwUর হার  = 
{(Kgb ÷K cwigvY X jf̈vs‡ki nvi) + ((AewkóBKz̈wqwUi (‡cÖdvW© ÷K) cwigvY X bb-÷K ‡iU)} 

(Kgb ÷K cwigvY + (Aewkó BKz̈wqwUi (‡cÖdvW© ÷K) cwigvY) 

            10      F‡Yi nvi % = 
{(̀xN©  ‡gqv̀x FY X F‡Yi my‡̀i nvi%) + (‡cÖdvW© ÷‡Ki cwigvY X jf̈vs‡ki nvi%)} 

(̀xN© ‡gqv̀x FY + ‡cÖdvW© ÷‡Ki cwigvY) 
 

   11    ‡gvU ëq = cwiPvjb I iÿYv‡eÿY+ cÖkvmwbK + Ab̈vb̈ ëq +AePq + AvqKi + Ab̈vb̈ Ki | 

12 cȪÍvweZ K…Z ivR̄ ̂Pvwǹv = cȪÍvweZ wiUvY© Ab ‡iU ‡eR + cwiPvjb ëq| 

13 ‡gvU PjwZ ivR̄ ̂ †c‡UªvwjqvgRvZ c̀v_© weµq evè Avq + mỳ evè Avq + Ab̈vb̈ wewea Avq| 

14 cȪÍvweZ ivR̄ ̂e„w× = cȪÍvweZ cwiPvjb ivR̄ ̂- PjwZ ivR̄|̂ 

15 ‡iwfwbD Kbfvikb d̈v±i = 1  (1 Ñ AvqKi nvi) 

16 mycvwikK…Z ivR̄ ̂e„w× =mycvwikK…Z ivR̄ ̂e„w× X ‡iwfwbD Kbfvikb d̈v±i 

17 mycvwikK…Z ivR̄ ̂Pvwǹv = ‡gvU cÖK…Z ivR̄ ̂+ mycvwikK…Z ivR̄ ̂e„w×| 

18 gRyZKiY, wecYb I weZiY ‡mevi ‡iU = cȪÍvweZ/mycvwikK…Z ivR̄ ̂Pvwǹv  evwl©K weZiYK…Z  

†c‡UªvwjqvgRvZ c̀v‡_©i BDwb‡Ui cwigvY (wjUvi)|  

 

‡h †Kvb GKwU hvPvB e‡l©i cÖ̀Ë Dcv‡Ëi wfwË‡Z Kwgkb Dcwi D³ dig~jv Abyhvqx mycvwikK„Z Üvwid †iU & 

wbb©q Kwiqv h_vhZ Mbïbvwbi ci GB wel‡q wm×všÍ MªnY Kwi‡e| 

GB c×wZ‡Z wba©vwiZ ‡iU MÖvnK‡K hyw³hy³,  ̄í̂Zg ë‡q wbf©i †hvM̈ I wbiew”Qbœœ ‡mev cvB‡Z Ges  

jvB‡m›mx‡K Zvnvi mKj cwiPvjb ëq m¼zjvb Ges wewb‡qv‡Mi Dci b̈q msMZ gybvdv AR©‡bi D‡Ï‡k̈ ch©vß 

ivR̄ ̂Av‡qi my‡hvM m„wó Kwi‡e| jvB‡m›mxi cwiPvjb ëē’vi µgvMZ Dbœqb mvab Kwi‡e, Ges wewb‡qv‡Mi Rb̈ 
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g~jab AvKl©Y Kwi‡e| K÷ Ae mvwf©m (Cost of Service) bv‡g AwfwnZ GKwU cÖwµqvi gvä‡g GB ‡iU wbY©q 

Kiv nq| g~jZt cwienb Ges gRyZKiY, wecYb I weZiY ‡Kv¤úvbxi Rb̈ cÖ‡qvRbxq ivR‡̄̂i cwigvY wnmve 

Kwiqv wèg̈vb ivR‡̄̂i mwnZ Dnvi Zyjbv Kiv nq| AZtci cÖ‡hvR̈ K‡ii mwnZ mgš̂qc~e©K ivR̄-̂e„w× wba©viY 

Kiv nq| wèg̈vb ivR‡̄̂i mwnZ D³ ivR̄-̂e„w× ‡hvM Kwiqv ‡hvMdj‡K hvPvB e‡l©  weµxZ mKj 

‡c‡UªvwjqvgRvZ c̀v‡_©i ‡gvU BDwbU msL̈v Øviv fvM Kwiqv Üvwid ‡iU wba©viY Kiv nq|  

 m~Îmg~‡ni mvi-ms‡ÿc wb‡¤œ DwjøwLZ nBj: 

(1) ARR=RRB +TC 

(2) RRUC=UCTQ 
(3) RB=UUA-TAD+RWC 
(4) RRB=RB X TRR 
(5) RWC=CWC+MSI+PP 

(6) TR=ARRTQ  
(7) TC=TOM+DEP+IOT 

(8) TRR=[(EC X RROE)+(DC X RROD)]  (EC+DC). 
 

 †hLv‡b :- 
ARR=Annual Revenue Requirement (evrmwiK ivR̄ ̂Pvwǹv); 
CWC= Cash Working Capital (K̈vk IqvwK©s K̈vwcUvj); 

DC= Debt Capital ( †WU K̈vwcUvj ev ̀xN©  ‡gqv̀x FY ); 
DEP= Test Year Depreciation (hvPvq erm‡ii AePq) 
EC=Equity Capital (BKz̈wqwU K̈vwcUvj); 
IOT=Income Tax & Other Tax ( AvqKi I Ab̈vb̈ Ki); 

MSI=Material and Supply Inventory (gIRỳ gvjvgvj I mieivn) 
NG =Yearly distribution of Total Petroleum Products (evwl©K weZiY K…Z †c‡UªvwjqvgRvZ c̀v‡_i© 
BDwb‡Ui cwigvY (wjUvi); 
PP= Prepayments  (wcÖ‡c‡g›U ev AwMÖg cÖ̀Ë A_©); 
RB= Rate  Base ( †iU †eR); 

RRB= Return on Rate Base  (wiUvb© Ab ‡iU ‡eR); 
RROD= Rate of Return On Debt  (†iU Ae wiUvY© Ab ‡WU); 
RROE=Rate of Return On Equity  ( †iU Ae wiUvY© Ab BKz̈wU); 
RRUC= Rate of Recovery of Utility Cost (†iU Ae wi‡Kvfvwi  Ae &BDwUwjwU K÷) 

RWC= Regulatotry Working Capital  (‡i̧‡jUix IqvwK©s K̈vwcUvj); 
TAD= Total Accumulated Depreciation ( †UvUvj ÄvKzgy‡j‡UW AePq); 
TC= Total Cost ( †UvUvj K÷); 
TD= Total Distance (‡UvUvj wW÷vÝ) 

TOM= Total Operating and Maintenance Expenses (‡gvU cwiPvjb I iÿYv‡eÿY ëq); 
TQ= Total Quantity  (†UvUvj Kzqvw›UwU) 
TR= Tariff Rate (Üvwid †iU); 
TRR= Total Rate of Return  (†UvUvj †iU Ae wiUvY©); 
Uc= Utility Cost(BDwUwjwU K÷) 

UUA= Used and Useful Assets (ëeüZ I ëenvh© m¤ú̀) | 
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cwiwkó ÔLÕ 
 

Üwid wnmv‡ei D̀vniY I ëvL̈v 
 (Zdwm‡ji Aby‡”Q̀ 4.3 ̀ªóë) 

wb‡¤œ ‡mevi (Cost of Service) GKwU bgybv wnmve mvi-ms‡ÿc cÖ̀Ë nBj, Bnv‡Z ‡mevi ëq wKfv‡e 
P~ovšÍ mycvwik cÖYq‡b f~wgKv iv‡L Dnvi GKwU wbe©vnx mvi-ms‡ÿc cvIqv hvB‡e| c‡i AviI wēÍvwiZ Z_̈ cÖ̀vb 
Kiv nBqv‡Q, hvnv nB‡Z GB bgybv wnmv‡e ëeüZ AsKmg~n m¤ú‡K© Rvbv hvB‡e| 

 

‡mevi ë‡qi bgybv wnmve mvi-ms‡ÿc 
1|  ‡iU ‡eR (Rate Base) 

  

(K) ‡mevq ëeüZ gRyZKiY, wecYb I weZiY m¤ú̀ (Used & useful Assets in Service) Uvt   2,10,00,00,000 

(L) ‡i̧‡jUix IqvwK©s K̈vwcUvj (Regulatory Working Capital) Uvt   1,48,75,000 
(M) cyÄxf~Z AePq ( Accumulated Depreciation) Uvt   1,30,00,00,000 
(N) ‡gvU ‡iU ‡eR (K+L - M) Uvt   81,48,75,000 

2|  cȪÍvweZ ‡iU Ae wiUvY© (Rate of Return)  % 10% 
3|  cª̄ÍvweZ wiUvY© Ab ‡iU ‡eR {(Proposed Return on Rate Base)(1 N) X 2} Uvt 8,14,87,500 
4|  ‰gvU ëq: 

(K) ‡gvU cwiPvjb I iÿYv‡eÿY,cÖkvmwbK Ges Aw_©K ëq Uvt 94,80,96,000 
(L) AePq (hvPvB e‡l©) Uvt 11,50,00,000 
(M) AvqKi ëZxZ Ab̈vb̈ Ki Uvt 3,85,00,000 
(N) AvqKi cÖ̀v‡bi c~‡e© ‡gvU cwiPvjb ëq (K+L+M) Uvt 1,10,15,96,000 
(O) AvqKi  Uvt 3,20,00,000 
(P) ‡gvU ëq (N+O) Uvt 1,13,35,96,000 

5|  mycvwikK…Z cwiPvjb ivR̄ ̂{3+4(P)}(Recommended Operating Revenue) Uvt 1,21,50,83,500 

6| 

 PjwZ cwiPvjb ivR̄ ̂(Current Operating Revenue): 
(K) gRyZ, wecYb I weZiY ‡mev weµq (Transmission Service Sales) Uv t 1,09,49,21,100 
(L) cÖ̀Ë ‡mev nB‡Z Avq Uv t 8,00,00,000 
(M) mỳ evè Avq Uv t 3,50,00,000 
(N) wewea ivR̄ ̂Avq Uv t 0 
(P) ‡gvU PjwZ cwiPvjb ivR̄ ̂(K+L+M+N) Uv t 1,20,99,21,100 

7|  cȪÍvweZ ivR̄-̂e„w× {(5- 6(P)} Uv t 51,62,400 
8|  Avq Ki % 27.50% 
9|  ‡iwfwbD Kbfvikb d̈v±i (Revenue Conversion Factor) {1 (1-27.5%)}   1.38 

10|  mycvwikK…Z ivR̄-̂e„w× (7*8) Uv t 71,24,112 
11| ‡gvU mycvwikK…Z ivR̄ ̂Pvwǹv {6(P) + 9)} Uv t 1,21,70,45,212 
12|  cwievwnZ ‡c‡UªvwjqvgRvZ c̀v‡_©i cwigb (wjUvi) wj t 5,43,41,97,000 
13| cȪÍvweZ gRyZ, wecYb I weZiY ‡iU (Uvt cÖwZ  wjUvi) (1112)                  Uv t 0.22 
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wnmv‡ei mvaviY ëvL̈v 
wnmve 1 

GB D̀vniY Abyhvqx, ‡Kv¤úvbxi AeKvVv‡gvMZ m¤ú‡̀i cÖK…Z ëq Ges ‡i̧‡jUix IqvwK©s K̈vwcUvj 
Gi mgwó ‡Kv¤úvbxi m¤ú̀| AZtci Dnv nB‡Z AeKvVv‡gvMZ m¤ú‡̀i cyÄxf~Z AePq we‡qvM Kiv 
nBqv‡Q| GBfv‡e cÖvß m¤ú‡̀i Aewkó g~j̈B nBj AeKvVv‡gvMZ m¤ú‡̀i bxU cÖ̀wk©Z gyj̈ (Book 
Value)| wiUvY© Ab Äv‡mUm (Return on Assets) wbiƒc‡Yi Rb̈ Bnv‡KB wnmv‡ei wfwË aiv nq| m¤ú‡̀ 
(Assets) Avi wK wK AšÍf©y³ nB‡Z cv‡i ‡mB m¤ú‡K© wēÍvwiZ Av‡jvPbv GB c×wZ‡Z (Methodology) 
Ab̈Î Kiv nBqv‡Q| 

wnmve 2 
GB D̀vni‡Yi Rb̈ GKwU AvbygvwbK ‡iU Ae wiUvY© (Rate of Return) aiv nBqv‡Q| ‡iU wbiƒc‡Yi 
D‡Ï‡k̈ ‡Kvb ‡i̧‡jUix ëē’vcbvq, ‡iU ‡eR (Rate Base) Gi Dci ‡iU Ae wiUvY© GKwU mvgwMªK 
Avw_©K I A_©‰bwZK we‡køl‡Yi dj| GB wiUvY© cÖ‡qvM Øviv cÖvß P~ovšÍ ‡iU MÖvnK Ges ‡fv³vi Rb̈ 
hZ̀~i m¤¢e mnvqK nB‡e; KviY GB ‡iU wba©viY cÖwµqvq, ëeüZ wnmve-iÿY I Avw_©K bxwZgvjv 
Abyhvqx BnvB nB‡e m¤¢vë me©wb¤œ ëq| gRyZ, wecYb I weZiY ‡Kv¤úvbxi wbKUI Bnv hZ̀~i m¤¢e 
mnvqK ewjqv we‡ewPZ nB‡e Dnvi wbf©i‡hvM̈‡c‡UªvwjqvgRvZ c̀v_ ©  cwien‡bi †mev cÖ̀v‡b mÿgZvi 
Rb̈ Ges Bnvi d‡j Dnvi ëq cybiƒ×vi, gRyZ, wecYb I weZiY ëē’v iÿYv‡eÿY I Dbœq‡bi Rb̈ 
A_©‰bwZK mÿgZv AwR©Z nB‡e| Avq hyw³m½Zfv‡e ch©vß nB‡e, d‡j ‡Kv¤úvbxi Aw_©K ̄”̂QjZvq 
Av̄’v AwR©Z nB‡e Ges RbM‡Yi cÖwZ Dnvi ̀vwqZ¡ h_vh_fv‡e cvj‡bi Rb̈ cÖ‡qvRbxq A_© jv‡f mÿg 
nB‡e| ‡iU Ae wiUvY© wba©vi‡Y GB c×wZi  Ab̈Î AviI wēÍvwiZ Av‡jvPbv Kiv nBqv‡Q| 

wnmve 3 
 m¤ú‡̀i mgwó nB‡Z cyÄxf~Z AePq we‡qv‡Mi ci Aewkó m¤ú̀‡K wnmve 2 G ew&Y©Z ‡iU Ae wiUvY© Øviv 

Y̧ Kiv nq| Bnv‡Z ‡KvqvwjdvBs ‡iU ‡e‡Ri Dci cª̄ÍvweZ wiUvY© cvIqv hvq| m¤ú‡̀ wewb‡qv‡Mi 
wfwË‡Z ‡Kvb cÖwZôvb‡K GB cwigvY Avq AR©b Kwi‡Z ‡̀Iqv hvq| 

wnmve 4 
 GLv‡b mKj ëq ‡hvM Kiv nBqv‡Q| mvaviY cwiPvjb I iÿYv‡eÿY ëq QvovI Ki‡KI GKwU ë‡qi 

wnmv‡e aiv nBqv‡Q| Ab̈vb̈ cwiPvjb ë‡qi b̈vq AvqKiI ë‡qi AšÍf©y³ ‡h‡nZz BnvI ‡Kv¤úvbxi 
GKwU ëq| ‡mevi GBiƒc ëq we‡køl‡Yi Ab̈Zg D‡Ïk̈ Ggb GKwU ‡iU wba©viY Kiv hvnv mKj ëq 
m¼yjvb Kwi‡e Ges Z̀wZwi³ cwiPvjb Znwe‡jiI ‡hvMvb ẁ‡e hvnv gRyZ, wecYb I weZiY ëē’vi 
m¤úªmvi‡Y ëenvi Kiv hvB‡e Ges cwiPvj‡b wewb‡qvM AëvnZ ivLvi Rb̈ wewb‡qvMKvix‡̀i g~jab 
‡hvMvb ẁ‡e| 

 
wnmve 5 
 wnmve 3 G wnmveK…Z wiUvY© Ab ‡iU ‡e‡R Ges wnmve 4 G wnmveK…Z cwiPvjb ë‡qi mgwó ‡hvM Kwiqv 

mycvwikK…Z cwiPvjb ivR̄ ̂wnmve Kiv nq| GB cwigvY ivR̄B̂ ‡Kv¤úvbxi GB û‡Z© cÖvc̈| 
 
wnmve 6 
 GB wnmv‡e mKj PjwZ ivR̄ ̂‡hvM Kiv nBqv‡Q| 
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wnmve 7 
 GLv‡b wnmve 6 G wnmveK…Z PjwZ ivR̄ ̂wnmve 5 G wnmveK…Z mycvwikK…Z ivR̄ ̂nB‡Z we‡qvM Kiv 

nBqv‡Q Ges GB we‡qvMdjB nB‡Z‡Q mycvwikK…Z ivR̄ ̂AR©‡bi Rb̈ PjwZ ivR̄ ̂‡h cwigvY e„w× Kiv 
cÖ‡qvRb ‡mB cwigvY| 

wnmve 8 
 GLv‡b GKwU ‡iwfwbD Kbfvikb d̈v±i (Rvenue Conversion Factor) wbY©q Kiv nBqv‡Q| Bnvi m~ÎwU 

nB‡Z‡Q ÔÔ1ÕÕ msL̈v‡K Aci GKwU ÔÔ1ÕÕ msL̈v nB‡Z cÖ‡hvR̈ AvqKi nvi we‡qv‡Mi ci we‡qvMdj Øviv 

fvM Kiv| cÖ̀Ë D̀vni‡Y wnmvewU GBiƒ‡c Kiv nBqv‡Q t 1(1 - 0.375), hvnv 1.6 Gi mgvb, AvqKi 
nvi aiv nBqv‡Q 37.5%| GBiƒc wnmve Kivi KviY GB ‡h, wnmve 7 G wnmveK…Z ivR̄ ̂e„w× hẁ 
Av‡qi Askiƒ‡c cÖvß nq Zvnv nB‡j Dnvi DciI AvqKi cÖ‡hvR̈ nB‡e d‡j ‡Kv¤úvbx Ki cwi‡kv‡ai 
ci mycvwikK…Z ivR̄-̂e„w× jvf Kwi‡Z cvwi‡e bv| myZivs, ivR̄-̂e„w×‡K K‡ii mwnZ mgš̂q mvab 
cÖ‡qvRb (Grossed up), hvnv‡Z Ki cwi‡kv‡ai ci cÖvß bxU ivR̄ ̂mycvwikK…Z ivR̄-̂e„w×i mgvb nq| 

wnmve 9 
 GLv‡b wnmve 7 Gi cȪÍvweZ ivR̄ ̂e„w×‡K wnmve 8 G wbY©xZ ‡iwfwbD Kifvikb d̈v±i Øviv ̧Y Kiv 

nBqv‡Q| 
wnmve 10 
 GLv‡b wnmve 6 Gi PjwZ ivR̄‡̂K wnmve 9 Gi cȪÍvweZ ivR̄ ̂e„w×i mwnZ ‡hvM Kiv nBqv‡Q Ges Bnv 

nB‡Z ‡gvU ivR̄ ̂Pvwǹvi cwigvY cvIqv wMqv‡Q| BnvB ‡gvU ivR̄ ̂cwigvY hvnv gRyZ, wecYb I weZiY 
‡Kv¤úvbxi mKj ëq m¼yjvb I m¤ú‡̀i Dci Avq AR©‡bi Rb̈ Av‡ivwcZ ‡iU nB‡Z AwR©Z nIqv 
cÖ‡qvRb| 

wnmve 11 
 GLv‡b gRyZ, wecYb I weZiY ëē’vq cwievwnZ  †c‡UªvwjqvgRvZ c̀v‡a©i evwl©K ‡gvU cwigvY wK‡jv 
wjUv‡i wnmve Kiv nBqv‡Q| 
 
wnmve 12 
 GLv‡b cwievwnZ †gvU †c‡UªvwjqvgRvZ c̀v‡_©I †gvU ̀~iZ¡ wK‡jv wgUv‡i †̀Lv‡bv nBqv‡Q| 
 
wnmve 13 
  

GLv‡b wnmve 10 G wnmveK…Z ivR̄ ̂Pvwǹv wnmve 11 G cÖ̀wk©Z cwievwnZ  †c‡UªvwjqvgRvZ c̀v‡a©i 
cwigvY  Ges  12 cÖ̀wk©Z †gvU  ̀~iZ¡ Øviv fvM Kiv nBqv‡Q Ges Bnv nB‡Z cÖwZ wK‡jv wjUvi cÖwZ 
wK‡jv wgUvi  ‡iU cvIqv wMqv‡Q Ges ZvnvB nB‡e gRyZ, wecYb I weZiY ‡Kv¤úvbx KZ©„K Dnvi 
MÖvnK‡̀i Dci Av‡ivc‡hvM̈ ‡iU| 

 
GB D̀vniYwU GKwU ‡gvUvgywU wnmve, Z‡e Bnv‡Z gRyZjvB, wecYb I weZiY ‡iU wbiƒc‡Yi cÖavb ̄Íimg~n 
cÖ̀wk©Z nBqv‡Q| aviYv Kiv nq ‡h, MÖvnK‡̀i mK‡j GKBiƒc gRyZ, wecYb I weZiY ‡iU jvf Kwi‡e Ges D³ 
‡iU mÂvj‡bi ̀~iZ¡ wbwe©‡k‡l mKj ‡ÿ‡Î GKBiƒc nB‡e| 
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cwiwkó ÒMÓ 
 
evwl©K AePq wkwWDj 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 

Kwgk‡bi Av‡̀kµ‡g, 
 
‰mq̀ BDmyd ‡nv‡mb 
‡Pqvig̈vb| 

µwgK bs 
 

K̈v‡UMwi Ae Äv‡mUm 

 

Ävbyqvj †iU Ae 
†WwcÖwm‡qkb/evwl©K 
AePq nvi 
 

1 v̀jvb 5.00% 
2 ‡÷v‡iR ÜvsK 5.00% 
3 cvBc jvBb 5.00% 
4 cøv›U 7.50% 
5 ‡gwmbvwi 7.50% 
6 wW‡cv 7.50% 
7 mvwf©m †÷kY  10.00% 
8 cv¤c Ges K‡¤úªmvi 5.00% 
9 j̈v‡eiUwi BKzBc‡g›U 7.50% 
10 Bbw&Rwbqvwis BKzBc‡g›U 7.50% 
11 wèÿr PvwjZ hbªcvwZ 7.50% 
12 ‡Rbv‡iUi 7.50% 
13 Eqjvi 7.50% 
14 dvqvi dvBwUs BKzBc‡g›U 5.00% 
15 Awdm AeKvVv‡gv 10.00% 
16 fvÛvi 5.00% 
17 hvb evnb 20.00% 
18 Ab̈vb̈ ̀„l̈gvb m¤ú̀ 10.00% 
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